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ABSTRAK

Abdul Mutholib Rasyid, 1542010108, Pengaruh Inovasi Produk Dan Gaya
Hidup Terhadap Keputusan Pembelian Di Bulgrill Cabang Bungkul Kota

Surabaya

Penelitian ini bertujuan untuk mengetahui : (1) pengaruh Inovasi Produk
terhadap keputusan pembelian konsumen produk Home Service Grill di Bulgrill
Cabang Bungkul Kota Surabaya pada masa pandemi covid-19; (2) pengaruh Gaya
Hidup, kepuasan pelanggan terhadap keputusan pembelian konsumen produk
Home Service Grill di Bulgrill Cabang Bungkul Kota Surabaya pada masa pandemi
covid 19. Populasi penelitian ini adalah konsumen yang pernah membeli produk
Home Service Grill di Bulgrill Cabang Bungkul Kota Surabaya pada masa pandemi
covid 19. Dalam penelitian ini menggunakan sampel vyaitu sebanyak 100
responden.. Teknik analisis data menggunakan SPSS.

Hasil penelitian ini menunjukkan bahwa adanya pengaruh secara simultan
terbukti dengan menggunakan uji F dengan nilai yaitu 50,682.>3,09.makah0 di
tolak pada tingkat signifikan 5%.sehingga dapat disimpulkan bahwa semua variabel
bebas avriabel inovasi produk(x1) dan Gaya Hidup(x2) secara simultan memeiliki
pengaruh yang porsotif terhdap keputusan Pembelian(Y).Berdasrkan uji t yaitu
1,575<1,984 dan memiliki taraf 5% maka h0 diterima tingkat signinifikan 5% dapat
disimpulkan keputusan pembelian Home Service Grill dipengaruhi secara parsial

oleh variabel inovasi produk..

Kata Kunci : Inovasi Produk, Gaya Hidup, Keputusan Pembelian.
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ABSTRACT

Abdul Mutholib Rasyid, 1542010108, Effect of Product Innovation and Lifestyle

on Purchase Decisions at Bulgrill Bungkul Branch, Surabaya City

This study aims to determine: (1) the effect of Product Innovation on
consumer purchasing decisions for Home Service Grill products at Bulgrill
Bungkul Branch, Surabaya City during the covid-19 pandemic; (2) the influence of
Lifestyle, customer satisfaction on consumer purchasing decisions for Home
Service Grill products at Bulgrill Bungkul Branch, Surabaya City during the covid-
19 pandemic. The population of this study are consumers who have purchased
Home Service Grill products at Bulgrill Bungkul Branch, Surabaya City during the
covid-19 pandemic. In this study, a sample of 100 respondents was used. The data
analysis technique used SPSS.

The results of this study indicate that there is a simultaneous effect proven by using
the F test with a value of 50,682.>3,09.makah0 is rejected at a significant level of
5%. So it can be concluded that all independent variables are product innovation
(x1) and Lifestyle ( x2) simultaneously has a positive influence on purchasing
decisions (Y). Based on the t-test, which is 1.575 <1.984 and has a level of 5%, hO
IS accepted at a significant level of 5%, it can be concluded that the purchasing
decision of Home Service Grill is partially influenced by product innovation

variables.

Keywords: Product Innovation, Lifestyle, Purchase Decision.



