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PENGARUH PERCEIVED EASY OF USE, PERCEIVED USEFULNESS, PERCEIVED  

RISK, DAN SERVICE FEATURE PADA BEHAVIORAL INTENTION TO USE E-WALLET 

DANASEBAGAI DIGITAL PAYMENT DI MASA PANDEMI COVID-19 

 

TITAHAYU RAMADHANTI  

 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui dan menguji secara empiris pengaruh dari 

Perceived Easy of Use, Perceived Usefulness, Perceived Risk, dan Service Feature pada 

Behavioral Intention to Use E-Wallet DANA sebagai Digital Payment di Masa Pandemi 

Covid-19. Jenis penelitian ini menggunakan penelitian kuantitatif. Objek penelitian ini 

adalah pengguna aktif E-Wallet DANA di Indonesia dengan kriteria tertentu. Teknik 

penentuan sampel menggunakan rumus Slovin sehingga diperoleh 100 responden dari 

total populasi berjumlah 50 juta pengguna. Analisis data dalam penelitian ini 

menggunakan SmartPLS 2.0 M3. Hasil penelitian ini menunjukkan bahwa Perceived Easy 

of Use, Perceived Usefulness, Service Feature  berpengaruh positif dan signifikan 

terhadap Behavioral Intention to Use E-Wallet DANA, dan Perceived Risk berpengaruh 

positif dan tidak signifikan terhadap Behavioral Intention to Use E-Wallet DANA. 

 

Kata kunci: Perceived Easy of Use, Perceived Usefulness, Perceive Risk, Service Feature, 

Behavioral Intention to Use  



PERCEIVED EASY OF USE, PERCEIVED USEFULNESS, PERCEIVED RISK, AND 

SERVICE FEATURE AGAINST BEHAVIORAL INTENTION TO USE E-WALLET DANA 

AS DIGITAL PAYMENT DURING THE COVID-19 PANDEMIC 

 

TITAHAYU RAMADHANTI 

 

ABSTRACT 

This study aims to determine and examine empirically Perceived Easy of Use, Perceived 

Usefulness, Perceived Risk, and Service Feature against Behavioral Intention to Use E-

Wallet DANA as Digital Payment During The Covid-19 Pandemi. The object of this 

research is active users E-Wallet DANA in Indonesia with certain criteria. The Sampling 

technique using Slovin formula so that it can be obtained 100 respondents from total 

population of 50 million users.Data analysis in this study through the Partial Least Square 

(PLS) approach with the SmartPLS 2.0 M3. The Study’s result showed that Perceived 

Easy of Use, Perceived Usefulness, Service Feature has been proven to have a positive 

and significant effect on Behavioral Intention to Use E-Wallet DANA, and Perceived Risk 

has been proven positive and not significant effect on Behavioral Intention to Use E-Wallet 

DANA.  

 

Keywords: Perceived Easy of Use, Perceived Usefulness, Perceive Risk, Service Feature, 

Behavioral Intention to Use 

 




