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ABSTRAK 
 

Penelitian ini berjudul Representasi Kehidupan Masyarakat Pedesaan dalam Iklan 

Bukalapak Versi “Berkawan dengan Zaman”. Dalam kesehariannya, masyarakat desa memiliki 

nilai-nilai serta pola pikir tersendiri. Namun karena kemudahan mobilitas serta proses 

globalisasi, nilai-nilai tersebut mulai tergantikan dengan budaya baru (modernisasi) yang 

berdampak pada berbagai sektor, salah satunya perekonomian desa.  

Dalam melakukan riset, peneliti menggunakan metode deskriptif kualitatif untuk 

menggali gejala-gejala sosial serta mendapatkan pemahaman mendalam tanpa adanya 

manipulasi. Melalui teori semiotika Roland Barthes, penelitian ini dilakukan untuk menganalisa 

makna denotasi, konotasi serta mitos dalam iklan Bukalapak Versi “Berkawan dengan Zaman”. 

Sebagai objek penelitian, iklan tersebut dibagi menjadi 7 setting berdasarkan lokasinya. 

Hasil penelitian menunjukkan bahwa kehidupan masyarakat pedesaan mulai memasuki 

era modern yang terlihat pada simbol-simbol dalam iklan tersebut. Dari segi mata pencaharian, 

profesi yang dilakukan masyarakat desa semakin serupa dengan masyarakat perkotaan, salah 

satunya perdagangan. Selain itu terdapat pula fenomena masyarakat desa yang bekerja sebagai 

Tenaga Kerja Indonesia (TKI). 

Masyarakat desa digambarkan memiliki ketergantungan terhadap wilayah perkotaan. 

Mereka menjadikan kehidupan perkotaan menjadi standar kesuksesan sehinga segala hal yang 

dilakukan masyarakat perkotaan menjadi pedoman bertindak. Namun dilain sisi, adanya 

pengaruh masyarakat perkotaan juga membawa dampak positif, utamanya dibidang 

perekonomian desa. Bukalapak hadir untuk mengedukasi masyarakat desa dalam penggunaan 

teknologi perdagangan digital. 

Kata kunci: Iklan, Semiotika, Roland Barthes, Modernisasi Pedesaan 
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ABSTRACT 
 

The study was titled Representation of Rural Community Life in the Bukalapak 

Advertisement Version of "Berkawan dengan Zaman". In his daily life, the village community 

has its own values and mindset. However due to the ease of mobility as well as the process of 

globalization, these values have begun to be replaced with a new culture (modernization) that 

has an impact on various sectors, one of which is the village economy. 

In conducting research, researchers used qualitative descriptive methods to dig up 

social symptoms as well as gain deep understanding without any manipulation. Through 

Roland Barthes's semiotic theory, this study was conducted to analyze the meaning of 

denotations, connotations as well as myths in the Bukalapak Version of “Berkawan dengan 

Zaman" advertisement. As an object of research, the advertisement is divided into 7 settings by 

its location. 

Research results show that rural people's lives are beginning to enter the modern era 

seen in symbols in such advertisements. In terms of livelihood, the profession conducted by the 

village community is becoming more and more similar to that of urban communities, one of 

which is commerce. In addition, there is also a phenomenon of village communities working as 

Indonesian Labour (TKI). 

Village communities are described as having dependence on urban areas. They make 

urban life the standard of success as to everything urban people do into action guidelines. 

However, on the side, the influence of urban communities also has a positive impact, especially 

in the village economy. Bukalapak was present to circulate the village community in pengthe 

technology of digital commerce. 

Keywords: Advertising, Semiotics, Roland Barthes, Rural Modernization 
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