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ABSTRAK 

 

Usaha Menengah Kecil hingga Usaha Menengah Besar mengalami penurunan 

pendapatan karena dampak pandemic covid-19. Era digital yang serba cepat seperti saat ini 

menjadi kesempatan pelaku usaha untuk membangun kedekatan emosi dan kepercayaan 

konsumen. Promosi menjadi salah satu penentu keberhasilan sebuah perusahaan. Marketing 

memiliki beberapa strategi yaitu Above The Line (ATL), Through The Line (TTL) dan Below 

The Line (BTL). Fotografi bertujuan untuk promosi sebuah produk disebut fotografi 

komersial. 75% pembeli eCommerce mengatakan gambar produk sangat berpengaruh pada 

ketertarikan konsumen terhadap produk atau jasa tersebut. Sehinga foto produk dapat 

meningkatkan kepercayaan calon pembeli. Badan Pusat Statistik 2021 menyatakan tingkat 

konsumsi susu di Indonesia masih terbilang rendah.  

Pada perancangan ini menggunakan beberapa metode yaitu kualitatif dan kuantitatif. 

Metode kualitatif melalui tahap wawancara mendalam dengan chief executive producer CV. 

Milkinesia Nusantara, sedangkan metode kualitatif meliputi kuesioner terhadap target 

konsumen sesuai segmen. Selain itu, dilakukan pula studi literature dan studi competitor serta 

komparator yang mendukung data peranccangan. 

Selama perancangan dilakukan proses analisis data menggunakan metode analisis data 

deskriptif untuk mencari solusi perancangan dari data yang sudah terkumpul. Setelah melalui 

tahapan tersebut didapat sebuah keyword “Happy Healthy with Milkaya” yang berarti senang 

sehat bersama Milkaya. 

Setelah ditemukan keyword, dapat dijadikan acuan dalam pembuatan perancangan 

media promosi produk susu Milkaya menggunakan teknik fotografi. Konten media promosi 

yang menarik dengan perpaduan teknik fotografi dan teknik ilustrasi sebagai pendukung 

visual untuk menarik target konsumen dalam perancangan ini. 

CV. Milkinesia Nusantara masih memiliki potensi untuk menjadi brand yang lebih besar 

dan target market yang lebih luas. Dengan memperhatikan perilaku konsumen didukung 

dengan konten-konten yang menarik, konsisten, fotografi yang dan media promosi yang tepat, 

CV. Milkinesia Nusantara memiliki potensi untuk menjual produk susu Milkaya ke 

pemasaran yang lebih luas sehingga dapat bersaing dengan brand lain. 

 

Kata Kunci : pemasaran, fotografi, ilustrasi, media promosi,susu  
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ABSTRACT 

 

Small Medium Enterprises to Large Medium Enterprises experienced a decline in 

income due to the impact of the COVID-19 pandemic. The fast-paced digital era as it is today 

is an opportunity for business actors to build emotional closeness and consumer trust. 

Promotion is one of the determinants of the success of a company. Marketing has several 

strategies, namely Above The Line (ATL), Through The Line (TTL) and Below The Line 

(BTL). Photography that aims to promote a product is called commercial photography. 75% 

of eCommerce buyers say product images have a huge impact on consumer interest in the 

product or service. So that product photos can increase the confidence of potential buyers. 

The Central Statistics Agency in 2021 stated that the level of milk consumption in Indonesia is 

still relatively low. 

In this design using several methods, namely qualitative and quantitative. The 

qualitative method is through in-depth interviews with the chief executive producer CV. 

Milkinesia Nusantara, while the qualitative method includes questionnaires to target 

consumers according to segments. In addition, literature studies and studies of competitors 

and comparators that support the design data are also carried out. 

During the design, the data analysis process was carried out using descriptive data 

analysis methods to find design solutions from the data that had been collected. After going 

through these stages, the keyword "Happy Healthy with Milkaya" means happy to be healthy 

with Milkaya. 

After finding the keywords, it can be used as a reference in designing the promotional 

media for Milkaya milk products using photography techniques. Attractive promotional media 

content with a combination of photographic techniques and illustration techniques as visual 

support to attract target consumers in this design. 

CV. Milkinesia Nusantara still has the potential to become a bigger brand and a wider 

target market. By paying attention to consumer behavior supported by interesting, consistent 

content, proper photography and promotional media, CV. Milkinesia Nusantara has the 

potential to sell Milkaya milk products to a wider market so that they can compete with other 

brands. 

 

Keywords: marketing, photography, illustration, promotional media, milk  
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