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Abstrak 

 Penelitian ini bertujuan untuk mengetahui pengaruh dari harga, kualitas 
pelayanan dan kepercayaan terhadap keputusan pembelian produk di e-commerce 
Shopee (studi kasus pelanggan Shopee di Surabaya). Sampel yang diteliti dalam 
penelitian ini sebanyak 201 responden dengan menggunakan teknik metode probability 
sampling dan penentuan sampel menggunakan simple random sampling. 
Pengumpulan data menggunakan kuesioner melalui google form. Metode analisis data 
dengan menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, analisis regresi 
linier berganda, uji t, uji F dan juga koefisien determinasi dengan alat bantu aplikasi 
SPSS (Statistical Product and Service Solution) versi 22.0. Hasil penelitian ini 
menunjukkan bahwa harga berpengaruh positif dan signifikan terhadap keputusan 
pembelian, kualitas pelayanan berpengaruh positif dan signifikan terhadap keputusan 
pembelian, kepercayaan berpengaruh positif dan signifikan terhadap keputusan 
pembelian. 

Kata Kunci: Harga, Kualitas Pelayanan, Kepercayaan dan Keputusan Pembelian. 
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Abstract 

 This research aimed to find out the effect of price, service quality and trust on 
buying product decision on Shopee e-commerce (study case: Shopee customers in 
Surabaya). The sample used in this research was two hundred and one respondents 
using the probability sampling method. Meanwhile, the sampling technique used simple 
random sampling. Data collection was taken using a questionnaire via Google Form. 
Data analysis using validity test, reliability test, classic assumption test, multiple linear 
regression analysis, t test, F test, and the coefficient of determination methods with 
SPSS (Statistical Product and Service Solution) 22. The research results concluded 
price had positive and significant effect on buying product decision on Shopee. 
Likewise, service quality had positive and significant effect on buying product decision 
on Shopee. Similarly, trust had positive and significant effect on buying product 
decision on Shopee. 

Keywords: Price, Serive Quality, Trust, Buying Decision. 
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