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ABSTRAKSI

AMALIA KUSUMA PRAMESWARI ANGGRAINI. AS, 15420010027,
PENGARUH STORE ATHMOSPHERE TERHADAPKEPUASAN
PELANGGAN DI AIOLA EATERY, SURABAYA

PEMBIMBING : BUDI PRABOWO, S.SOS, MM

Perkembangan di industri usaha yang kian meningkat, membuat
peningkatan dalam persaingan bisnis pula. Aiola Eatery berdiri sebagai
pengembangan usaha yang merangkul para PKL untuk mengoptimalkan potensi
usaha dengan mengandalkan peningkatan terhadap suasana toko (Store
Athmosphere). Berdasarkan latar belakang tersebut adapun tujuan dalam
penelitian ini untuk mengetahui dan menganalisa pengaruh variabel bebas yakni
Store Athmosphere (meliputi Exterior, General Interior, Store Layout, dan
Display) terhadap variabel terikat yakni Kepuasan Pelanggan baik secara simultan
maupun parsial.

Jenis penelitian ini adalah penelitian kuantitatif dengan menggunakan data
primer. Teknik penarikan sampel pada penelitian ini menggunakan teknik
Purposive Sampling dengan jumlah responden sebnayak 97 responden. Variabel
bebas yang ditentukan dalam penelitian ini yakni komponen dari Store
Athmosphere yakni exterior, general interior, store layout dan display. Sedangkan
variabel terikat yang ditetapkan yakni Kepuasan Pelanggan. Untuk membuktikan
hipotesis yang diajukan, digunakan Teknik Analisis Regresi Linier Berganda
dengan melakukan Uji F serta Uji t.

Berdasarkan analisis data yang dilakukan didapatkan kesimpulan yakni
variabel Store Athmosphere (exterior, general interior, store layout dan display)
memiliki pengaruh secara simultan terhadap kepuasan pelanggan di Aiola Eatery,
Surabaya. Sedangkan secara parsial variabel exterior tidak memiliki pengaruh
terhadap kepuasan pelanggan sedangkan variabel lainnya yakni general interior,
store layout dan display memiliki pengaruh terhadap variabel kepuasan
pelanggan.

Kata Kunci : Store Athmosphere , Kepuasan Pelanggan

ABSTRACT
AMALIA KUSUMA PRAMESWARI ANGGRAINI. AS, 15420010027,
EFFECT OF STORE ATHMOSPHERE ON CUSTOMER SATISFACTION
IN AIOLA EATERY, SURABAYA

SUPERVISOR : BUDI PRABOWO, S.SOS, MM



The development in the business industry is increasing, making an
increase in business competition as well. Aiola Eatery stands as a business
development that embraces street vendors to optimize business potential by
relying on an increase in the store atmosphere (Store Athmosphere). Based on this
background, the purpose of this study is to find out and analyze the influence of
the independent variable, namely Store Athosphere (including Exterior, General
Interior, Store Layout, and Display) on the dependent variable, Customer
Satisfaction both simultaneously and partially.

This type of research is quantitative research using primary data. The
sampling technique in this study used the Purposive Sampling technique with the
number of respondents as many as 97 respondents. The independent variables
determined in this study are the components of the Store Athmosphere, namely
exterior, general interior, store layout and display. While the dependent variable is
defined as Customer Satisfaction. To prove the hypothesis proposed, the Multiple
Linear Regression Analysis Technigue is used by performing the F Test and the t
Test.

Based on the data analysis performed, the conclusion is that the Store
Atmosphere variable (exterior, general interior, store layout and display) has a
simultaneous influence on customer satisfaction at Aiola Eatery, Surabaya. While
the exterior variable partially does not have an influence on customer satisfaction
while the other variables namely general interior, store layout and display have an
influence on the variable customer satisfaction.

Keywords: Store Athmosphere, Customer Satisfaction





