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ABSTRAK

NUR ALFIA, 18042010038, PENGARUH CITRA MEREK DAN
KEPERCAYAAN MEREK TERHADAP LOYALITAS MEREK LIPSTIK
WARDAH (STUDI PADA PELANGGAN LIPSTIK WARDAH DI SURABAYA)

Perkembangan bisnis di Indonesia mengalami persaingan yang ketat di
berbagai sektor salah satunya pada industri kosmetik di Indonesia, yaitu Wardah. Salah
satu produk kecantikan yang diproduksi oleh wardah yaitu lipstik. Wardah menjadi
salah satu brand terkenal dan mendapat kepercayaan konsumen yang telah
mendapatkan SJH dari LPPOM MUI. Penelitian ini bertujuan untuk mengetahui
seberapa besar pengaruh Citra Merek dan Kepercayaan Merek terhadap Loyalitas
Merek pada pelanggan Lipstik Wardah di Surabaya. Populasi pada penelitian ini adalah
konsumen yang pernah melakukan pembelian dan penggunaan lipstik Wardah di Kota
Surabaya sebanyak 100 responden. Metode penelitian bersifat deskriptif kuantitatif.
Teknik pengambilan sampel yang digunakan yaitu teknik purposive sampling dengan
kriteria konsumen lipstik Wardah berdomisili di kota Surabaya dan berusia minimal 17
tahun. Teknik analisis data yang digunakan adalah analisis regresi linier berganda.
Hasil penelitian ini menunjukkan bahwa variabel Citra Merek (X1) dan Kepercayaan
Merek (X2) secara simultan berpengaruh signifikan terhadap Loyalitas Merek (YY),
variabel Citra Merek (X1) secara parsial berpengaruh positif dan signifikan terhadap
Loyalitas Merek (), dan variabel Kepercayaan Merek (X2) secara parsial berpengaruh
positif dan signifikan terhadap Loyalitas Merek ().

Kata Kunci : Citra Merek, Kepercayaan Merek, Loyalitas Merek.
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ABSTRACT

NUR ALFIA, 18042010038, THE EFFECT OF BRAND IMAGE AND BRAND
TRUST ON WARDAH LIPSTICK BRAND LOYALTY (STUDY ON WARDAH
LIPSTICK CUSTOMERS IN SURABAYA)

Business development in Indonesia is experiencing intense competition in
various sectors, one of which is the cosmetic industry in Indonesia, namely Wardah.
One of the beauty products produced by Wardah is lipstick. Wardah is one of the well-
known brands and has won the trust of consumers who have received SJH from
LPPOM MUI. This study aims to determine how much influence Brand Image and
Brand Trust have on Brand Loyalty to Wardah Lipstick customers in Surabaya. The
population in this study were 100 respondents who had purchased and used Wardah
lipstick in the city of Surabaya. The research method is descriptive quantitative. The
sampling technique used is purposive sampling technique with the criteria that Wardah
lipstick consumers are domiciled in the city of Surabaya and are at least 17 years old.
The data analysis technique used is multiple linear regression analysis. The results of
this study indicate that the Brand Image (X1) and Brand Trust (X2) variables
simultaneously have a significant effect on Brand Loyalty (Y), the Brand Image (X1)
variable partially has a positive and significant effect on Brand Loyalty (Y), and the
Trust variable Brand (X2) partially positive and significant effect on Brand Loyalty

(Y).

Keywords: Brand Image, Brand Trust, Brand Loyalty.
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