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ABSTRAKSI

IRVAN ALFIANSYA, 18042010034, Pengaruh Influencer Media Sosial dan
Testimoni Terhadap Minat Beli Produk Erigo di Marketplace Indonesia

Saat ini di Indonesia tren belanja online melalui marketplace sedang mengalami kenaikan.
Kehadiran marketplace di Indonesia menjadi sarana dalam meningkatkan penjualan
produk secara online. Penelitian ini bertujuan untuk mengetahui dan menganalisis
pengaruh Influencer Media sosial dan Testimoni secara simultan terhadap minat beli
produk Erigo pada marketplace di Indonesia, mengetahui dan mengenalisi pengaruh
Influencee Media Sosial secara parsial terhadap minat beli produk erigo pada marketplace
di Indonesia, mengetahui dan menganalisis pengaruh Testimoni secara parsial terhadap
minat beli produk erigo pada marketplace di Indonesia. Jenis penelitian yang digunakan
dalam penelitian ini adalah penelitian kuantitatif. Populasi dan sampel dalam penelitian
ini adalah pengguna aktif media sosial dan sekaligus followers instagram Erigo Store
dengan jumlah 2,5 juta followers yang berusia antara 17-40 tahun. Teknik pengambilan
sampel yang digunakan dalam penelitian ini adalah Purposive Sampling. Jenis data yang
digunakan dalam penelitian ini antara lain data primer. Metode pengumpulan data yang
pada penelitian menggunakan kuisioner.Teknik analisis yang digunakan adalah analisis
regresi linier berganda. Hasil penelitian ini menunjukkan bahwa secara simultan variabel
influencer media sosial dan testimoni berpengaruh signifikan terhadapt minat beli produk
erigo, Hasil pengujian hipotesis menunjukkan bahwa secara parsial kedua variabel bebas
baik variabel inflencer media sosial maupun variabel testimoni berpengaruh positif dan
signifikan terhadap minat beli produk Erigo. koefisien regresi variabel Influencer Media
Sosial sebesar 0,300 dan variabel Testimoni sebesar 0,346.

Kata Kunci: Erigo, Influencer Media Sosial, Testimoni, Minat Beli
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ABSTRACTION

IRVAN ALFIANSYA, 18042010034, The Influence of Social Media Influencers and
Testimonials on Interest in Buying Erigo Products on the Indonesian Marketplace.

Currently in Indonesia, the trend of online shopping through the marketplace is
increasing. The presence of a marketplace in Indonesia is a means to increase product
sales online. This study aims to determine and analyze the influence of social media
influencers and testimonials simultaneously on the interest in buying Erigo products on
the marketplace in Indonesia, knowing and recognizing the partial influence of Social
Media Influencers on buying interest in Erigo products on the marketplace in Indonesia,
knowing and analyzing the influence of testimonials in Indonesia. partial to the interest
in buying erigo products on the marketplace in Indonesia. The type of research used in
this research is quantitative research. The population and sample in this study are active
users of social media and at the same time Instagram followers of Erigo Store with a total
of 2.5 million followers aged between 17-40 years. The sampling technique used in this
research is purposive sampling. The types of data used in this study include primary data.
The data collection method used in this study was a questionnaire. The analytical
technique used was multiple linear regression analysis. The results of this study indicate
that simultaneously social media influencer variables and testimonials have a significant
effect on buying interest in Erigo products. The results of hypothesis testing show that
partially the two independent variables, both social media influencers and testimonial
variables, have a positive and significant effect on buying interest in Erigo products. the
regression coefficient of the Social Media Influencer variable is 0.300 and the
Testimonial variable is 0.346.

Keywords: Erigo, Social Media Influencers, Testimonials, Buying Interest
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