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ABSTRAK 

PENGARUH PENERAPAN KINERJA LINGKUNGAN, PERTUMBUHAN 

PENJUALAN, DAN SUSTAINABILITY REPORT TERHADAP KINERJA 

KEUANGAN 

Rizal Arifbillah 

18013010002 

 

Abstrak 

Pada dasarnya perusahaan memiliki tujuan jangka panjang, namun saat 

merebaknya wabah pandemi covid-19 menyebabkan terhambatnya pertumbuhan 

kinerja keuangan suatu perusahaan sehingga perusahaan melakukan 

pengurangan tenaga kerja (karyawan), dan pengurangan aset-aset perusahaan 

hingga beberapa perusahaan menerapkan kerja dari rumah (Work from home) 

selama pandemi covid-19 masih berlangsung. 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh 

penerapan kinerja lingkungan, pertumbuhan penjualan, dan sustainability report 

terhadap kinerja keuangan pada perusahaan manufaktur yang terdaftar di Bursa 

Efek Indonesia periode 2016-2020. 

Penelitian ini menggunakan jenis penelitian kuantitatif. Teknik pengambilan 

sampel menggunakan purposive sampling. Data yang digunakan dalam penelitian 

ini diperoleh dari laporan tahunan, laporan keberlanjutan perusahaan manufaktur 

yang terdaftar di Bursa Efek Indonesia (BEI), dan perusahaan yang mengikuti 

PROPER selama 2016 hingga 2020. Analisis data yang digunakan yaitu 

SmartPLS 3.3. Hasil penelitian ini menunjukkan bahwa pertumbuhan penjualan 

berpengaruh signifikan dan positif sedangkan kinerja lingkungan dan sustainability 

report berpengaruh signifikan dan negatif terhadap kinerja keuangan. 

 

Kata Kunci: kinerja lingkungan, pertumbuhan penjualan, sustainability report, 

kinerja keuangan, return on equity. 
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Abstract 

Basically the company has long-term goals, but when the outbreak of the 

covid-19 pandemic outbreak causes a hampered growth in the financial 

performance of a company so that the company makes a reduction in the 

company's assets (employees), and the reduction of company assets until some 

companies implement work from home during the covid-19 pandemic is still 

ongoing. 

This research aims to test and analyze the effect of environmental 

performance, sales growth, and sustainability reports on financial performance in 

manufacturing companies listed on the Indonesia Stock Exchange for the period 

2016-2020. 

This research uses this type of quantitative research. Sampling techniques 

use purposive sampling. The data used in the study was obtained from annual 

reports, sustainability reports of manufacturing companies listed on the Indonesia 

Stock Exchange (IDX), and companies that followed PROPER during 2016 to 

2020. The data analysis used is SmartPLS 3.3. The results of this study showed 

that sales growth had a significant and positive effect while environmental 

performance and sustainability reports had a significant and negative effect on 

financial performance. 

 

Keywords: environmental performance, sales growth, sustainability report, 

financial performance, return on equity.


