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ABSTRAK 

SUCI RAMADHANI PUTRI, 18042010014,  Persepsi Pencantuman Label 

Halal, Label BPOM, dan Tanggal Kadaluarsa Pada Kemasan Produk 

Minuman Ready to Drink (RTD) Merek Ichitan Terhadap Minat Beli Konsumen 

Di Kota Surabaya 

Penelitian ini bertujuan untuk mengetahui tentang bagaimana persepsi konsumen 

terhadap pencantuman label halal, label BPOM, tanggal kadaluarsa pada kemasan 

produk minuman ready to drink (RTD) terhadap minat beli di Kota Surabaya. Objek 

yang diteliti adalah produk minuman ready to drink (RTD) merek Ichitan. Populasi 

yang digunakan ialah warga Kota Surabaya dengan kriteria tertentu, oleh karena itu 

teknik pengambilan sampel menggunakan purposive sampling sehingga didapat 

sampel sejumlah 100 responden. 

Pengujian hipotesis yang digunakan ialah model statistik yaitu uji validitas, uji 

reliabilitas, uji asumsi klasik, analisis regresi linier berganda, uji F dan uji t. 

Berdasarkan penelitian yang telah dilakukan diperoleh hasil antara lain: label halal, 

label BPOM dan tanggal kadaluarsa berpengaruh secara simultan terhadap minat beli 

; label halal tidak berpengaruh secara parsial terhadap minat beli ; label BPOM 

berpengaruh terhadap minat beli ; tanggal kadaluarsa berpengaruh terhadap minat 

beli. 

Kata Kunci : Persepsi, Label Halal, Label BPOM, Tanggal Kadaluarsa, Minat 

Beli 
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ABSTRACT 

SUCI RAMADHANI PUTRI 18042010014, Perception of Inclusion of Halal 

Labels, BPOM Labels, and Expiration Dates on Packaging of Ready to Drink 

(RTD) Products of Ichitan Brand Against Consumer Buying Interest in Surabaya 

This research aims to find out about how consumer perception of the inclusion of 

halal labels, BPOM labels, expiration dates on ready to drink (RTD) beverage 

product packaging to buying interest in Surabaya. The object studied was Ichitan's 

ready to drink (RTD) brand. The population used is the citizens of Surabaya with 

certain criteria, therefore the sampling technique using purposive sampling so that 

a sample of 100 respondents was obtained. 

Hypothesis testing used is a statistical model that is a validity test, reliability test, 

classical assumption test, multiple linear regression analysis, F test and t test. Based 

on research that has been obtained results include: halal label, BPOM label and 

expiration date affect simultaneously on buying interest; Halal labels have no partial 

effect on buying interests; BPOM label affects on buying interest; The expiration 

date affects on buying interest. 

Keywords: Perception, Halal Labels, BPOM Labels, Expiration Dates, Buying 

Interest 
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