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ABSTRAK 

Pandemi covid-19 memberikan dampak perubahan gaya hidup yang 
beralih ke pola konsumsi hidup sehat untuk meningkatkan imunitas tubuh 
seperti mengkonsumsi jamu tradisional sehingga menjadikan usaha jamu 
tradisional memiliki peluang cukup menjanjikan dan menyebabkan semakin 
banyaknya usaha jamu tradisional sehingga persaingan semakin ketat 
sedangkan minuman jamu tradisional ternyata belum sepenuhnya mampu 
menarik minat masyarakat untuk melakukan pembelian dikarenakan minuman 
jamu tradisional belum sesuai dengan preferensi masyarakat. Tujuan penelitian 
ini untuk mendeskripsikan karakteristik konsumen dan proses keputusan 
pembelian, menganalisis tingkat kepentingan dari atribut minuman jamu 
tradisional dan menganalisis atribut minuman jamu tradisional yang menjadi 
preferensi konsumen.  

Metode penentuan sampel menggunakan purposive sampling dengan 
jumlah sampel sebanyak 100. Metode analisis menggunakan analisis deskriptif 
untuk mendeskripsikan karakteristik konsumen dan proses keputusan 
pembelian, Importance Performance Analysis (IPA) untuk menganalisis tingkat 
kepentingan dari atribut minuman jamu tradisional dan analisis konjoin untuk 
menganalisis atribut minuman jamu tradisional yang menjadi preferensi 
konsumen. 

Hasil penelitian menunjukkan bahwa konsumen minuman jamu 
tradisional didominasi perempuan berusia 36 – 45 tahun dengan status 
menikah, pendidikan terakhir SMA, bekerja sebagai pegawai swasta dan 
pendapatan Rp.1.500.000-Rp.3.000.000. Proses keputusan pembelian pada 
responden mengkonsumsi minuman jamu tradisional untuk memelihara 
kesehatan, sumber informasi paling banyak dari keluarga, atribut yang paling 
dipertimbangkan adalah rasa, proses keputusan pembelian konsumen 
dilakukan pada kios jamu dan secara terencana, dan responden setelah 
mengkonsumsi minuman jamu tradisional merasa cukup puas. 

Hasil Importance Performance Analysis menunjukkan atribut yang dinilai 
penting tetapi kinerjanya belum memuaskan terletak pada kuadran I adalah 
merek, jaminan gula asli, kemasan, komposisi. Atribut yang dinilai penting dan 
kinerjanya sudah memuaskan terletak pada kuadran II yaitu khasiat, harga, 
rasa, ketersediaan, dan keamanan. Atribut yang dinilai kurang penting terletak 
pada kuadran III (label kadaluarsa) dan Kuadran IV (Kemudahan). 

Hasil analisis konjoin menunjukkan preferensi konsumen terhadap 
minuman jamu tradisional yaitu minuman jamu tradisional dengan rasa manis 
harga Rp.5000-Rp.10.000, kemasan botol almond kotak, khasiat memelihara 
kesehatan, layanan COD, persediaan selalu ada, minuman jamu tradisional 
yang higienis menggunakan label komposisi jamu, jaminan gula asli, merek 
serta label kadaluarsa. 

 
Kata Kunci : Preferensi Konsumen, Minuman Jamu Tradisional 
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HERBAL DRINKS IN GONDANG SUBDISTRICT NGANJUK REGENCY 

 

Defitasari, Sri Widayanti, Pawana Nur Indah 

Faculty of Agriculture UPN “Veteran” East Java, Surabaya 
 

ABSTRACT 

The COVID-19 pandemic has had the impact of changing lifestyles which 
have shifted to a healthy lifestyle consumption pattern to increase body immunity 
such as consuming traditional herbal medicine, thus making traditional herbal 
medicine businesses have quite promising opportunities and causing more and 
more traditional herbal medicine businesses so that competition is getting tighter 
while traditional herbal drinks have not fully able to attract people's interest to 
make purchases because traditional herbal drinks are not in accordance with 
people's preferences. The purpose of this study was to describe consumer 
characteristics and the purchasing decision process, analyze the importance of 
the attributes of traditional herbal drinks and analyze the choice of attributes of 
traditional herbal drinks that became consumer preferences.  

The sampling method used purposive sampling with a total sample of 100. 
The analytical method used descriptive analysis to describe consumer 
characteristics and the purchasing decision process, Importance Performance 
Analysis (IPA) to analyze the importance of the attributes of traditional herbal 
drinks and conjoint analysis to analyze the choice of drink attributes traditional 
herbal medicine that is a consumer preference.  

The results showed that consumers of traditional herbal drinks were 
dominated by women aged 36-45 years with married status, the last education 
was high school, worked as a private employee and an income of Rp. 1,500,000-
Rp. 3,000,000. The purchasing decision process for respondents to consume 
traditional herbal drinks to maintain health, the source of information is mostly 
from the family, the most considered attribute is taste, the consumer purchasing 
decision process is carried out at the herbal medicine kiosk and in a planned 
manner, and the respondents after consuming traditional herbal drinks feel quite 
satisfied.  

The results of the Importance Performance Analysis show that the 
attributes that are considered important but whose performance is not yet 
satisfactory are located in quadrant I, namely brand, guarantee of original sugar, 
packaging, composition. The attributes that are considered important and whose 
performance has been satisfactory are located in quadrant II, namely efficacy, 
price, taste, availability, and safety. Attributes that are considered less important 
are in quadrant III (expired label) and quadrant IV (convenience).  

The results of the conjoint analysis show consumer preferences for 
traditional herbal drinks, namely traditional herbal drinks with a sweet taste, 
priced at Rp. 5000-Rp. 10,000, boxed almond bottles, health care properties, 
COD service, always available supplies, hygienic traditional herbal drinks using 
composition labels herbal medicine, original sugar guarantee, brand and expired 
label.  
 
Keywords: Consumer Preference, Traditional Herbal Drinks 
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