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ANALYSIS OF ROBUSTA COFFEE SUPPLY CHAIN MANAGEMENT 

IN TUTUR DISTRICT, PASURUAN REGENCY 
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ABSTRAK 

Kecamatan Tutur merupakan sentra penghasil kopi robusta di Kabupaten 

Pasuruan. Kegiatan manajemen rantai pasok kopi robusta di Kecamatan Tutur 

secara umum sangat menarik untuk dilakukan eksplorasi dan pengkajian yang 

mendalam. Kegiatan manajemen rantai pasok kopi robusta oleh kelompok tani kopi 

robusta memiliki alur yang beragam. Selain itu, diduga terdapat variasi skala 

produksi pada komoditas kopi robusta, sehingga memiliki saluran pemasaran yang 

berbeda-beda sesuai dengan permintaan serta keterbatasan pasokan kopi robusta. 

Pada penelitian ini populasi yang dipilih yakni 7 kelompok tani kopi robusta dan 

sampel yang digunakan berjumlah 35 petani kopi. Penelitian ini menggunakan 

metode purposive sampling. Kinerja rantai pasok kopi robusta diukur menggunakan 

analisis food supply chain network, margin pemasaran, dan farmer’s share. 

Berdasarkan hasil penelitian diketahui bahwa kondisi rantai pasok kopi robusta 

berjalan dengan lancar, margin pemasaran pada kopi robusta bubuk memiliki 

persentase terendah 1.9% yakni lebih efisien dibandingkan varian kopi robusta 

lainnya dan nilai farmer’s share tertinggi diperoleh kelompok tani dwi tunggal 

dengan persentase 95%. 

Kata kunci: rantai pasok kopi robusta; food supply chain network, margin 

pemasaran, farmer’s share. 

 

ABSTRACT 

Tutur District is a robusta coffee producing center in Pasuruan Regency. 

Robusta coffee supply chain management activities in Tutur District in general are 

very interesting for deep exploration and assessment. Robusta coffee supply chain 

management activities by robusta coffee farming groups have a diverse flow. In 

addition, it is suspected that there are variations in the scale of production in 

robusta coffee commodities, so it has different marketing channels in accordance 

with the demand and limited supply of robusta coffee. In this study, the population 

selected was 7 groups of robusta coffee farmers and the sample used amounted to 

35 coffee farmers. This study used the purposive sampling method. Robusta coffee 

supply chain performance was measured using food supply chain network analysis, 

marketing margins, and farmer's share. Based on the results of research it is known 

that the condition of the robusta coffee supply chain runs smoothly, the marketing 

margin on robusta coffee powder has the lowest percentage of 1.9% which is more 

efficient than other robusta coffee variants and the highest farmer's share value 

obtained by the single-year farmer group with a percentage of 95%. 

Keywords: robusta coffee supply chain; food supply chain network, marketing 

margin, farmer's share. 
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