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ABSTRAK

NANI ZAKIYAH. 1542010019, Pengaruh Harga, Kualitas Produk Dan
Kualitas Pelayanan Terhadap Keputusan Pembelian Di Larissa Aesthetic Center
Surabaya.

Penelitian ini bertujuan untuk mengetahui : (1) pengaruh harga, kualitas produk
dan kualitas pelayanan secara bersama-sama terhadap keputusan pembelian di Larissa
Aesthetic Center Surabaya : (2) pengaruh harga terhadap keputusan pembelian di Larissa
Aesthetic Center Surabaya : (3) pengaruh kualitas produk di Larissa Aesthetic Center
Surabaya : (4) pengaruh kualitass pelayanan di Larissa Aesthetic Center Surabaya.

Metode penelitian ini menggunakan metode kuantitatif. Sampel yang digunakan
dalam penelitian ini purposive sampling jumlah 100 responden yang telah membeli dan
menggunakan produk dan jasa di Larissa Aesthetic Center Surabaya. Teknik analisis data
yang digunakan adalah analisis regresi linier berganda untuk mengetahui seberapa
besarpengaruh variabel bebas terhadap variabel terikat secara bersama-sama serta
mengetahui seberapa besar pengaruh variabel bebas terhadap variabel terikat secara
individu.

Berdasarkan hasil penelitian ini bahwa Fhitung yaitu dimana nilai Fhiwung (28,950)
> Fuaper (2,70) sehingga dapat disimpulkan bahwa variabel harga, kualitas produk dan
kualitas pelayanan berpengaruh terhadap keputusan pembelian. hasil thiung (3,489) > tiael
(1,984) maka secara parsial harga berpengaruh signifikan terhadap keputusan pembelian.
hasil thiung (4,616) > twnel (1,984) secara parsial kualitas produk berpengaruh signifikan
terhadap keputusan pembelian. hasil thiwng (1,227) < tuaper (1,984) secara parsial kualitas
pelayanan tidak berpengaruh signifikan terhadap keputusan pembelian.

Kata Kunci : Harga, Kualitas Produk, Kualitas Pelayanan dan Keputusan Pembelian
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ABSTRACT

NANI ZAKIYAH. 1542010019. THE EFFECT OD PRICING, QUALITY PRODUCT
AND SERVICE QUALITY ON PURCHASING DECISIONS AT LARISSA
AESTHETIC CENTER SURABAYA.

This study aims to determine: (1) the effect of pricing, quality product and service quality
together on purchasing decisions at Larissa Aesthetic Center Surabaya: (2) the effect of
pricing on purchasing decisions at Larissa Aesthetic Center Surabaya. (3) the effect of
quality product on purchasing decisions Larissa Aesthetic Center Surabaya. (4) the effect
of service quality on purchasing decisions Larissa Aesthetic Center Surabaya.

This research method uses in this study was purposive sampling with a sample of 100
respondents who had bought and used products and services at Larissa Aesthetic Center
Surabaya. The data analysis technique used is multiple linier regression analysis to find
out how much the effect of independent variables on the dependent variable together and
find out how much the effect of the independent variables have on individual dependent
variables.

Based on the results of this study that f value is where the value of f value (28,950) > f
table (2,70) so it can be concluded that the variable pricing, quality product and service
quality affect the purchasing decisions. The results of t value (3,489) > t table (1,984)
then partially the pricing has a significant effect on purchasing decisions. The results of t
value (4,616) > t table (1,984) partially the quality product has a significant effect on
purchasing decisions. t value (1,227) <t table (1,984) partically the service quality doest
not have a significant effect on purchasing decisions.

Keywords : pricing, quality product, service quality and purchasing decisions.
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