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ABSTRAK 

Experiential Marketing adalah perasaan pengalaman emosi positif konsumen yang 

diciptakan sebagai pendekatan pemasaran sehingga konsumen bersedia 

melakukan pembelian dan fanatik terhadap suatu produk. Food quality adalah 

kemampuan dari produk maupun jasa yang dapat memenuhi kebutuhan sesuai 

dengan karakteristiknya. Tujuan penelitian 1) untuk mengidentifikasi konsumen 

Kentucky Fried Chicken Manyar Surabaya; 2) untuk menganalisis pengaruh 

experiential marketing terhadaap kepuasan konsumen; 3) untuk menganalisis 

pengaruh food quality terhadap kepuasan konsumen.  Metode analisis data 

penelitian menggunakan Structural Equation Modeling-Partial Least Square 

(SEM-PLS) dengan pendekatan WarpPLS. Hasil identifikasi dari 105 orang 

sampel didominasi sebanyak 71% konsumen dengan rentang umur 17-24 tahun. 

Experiential marketing berpengaruh signifikan terhadap kepuasan konsumen. 

Food quality berpengaruh secara signifikan terhadap kepuasan konsumen. 

Kata kunci: Experiential marketing, food quality, kepuasan konsumen. 

ABSTRACT 

Experiential Marketing is a feeling of positive emotional experience of consumers 

created as a marketing approach so that consumers are willing to make purchases 

and are fanatical about a product. Food quality is the ability of products and 

services that can meet needs according to their characteristics. Research 

objectives 1) to identify consumers of Kentucky Fried Chicken Manyar Surabaya; 

2) to analyze the effect of experiential marketing on consumer satisfaction; 3) to 

analyze the effect of food quality on consumer satisfaction. The research data 

analysis method used Structural Equation Modeling-Partial Least Square (SEM-

PLS) with the WarpPLS approach. The results of the identification of 105 samples 

were dominated by 71% of consumers with an age range of 17-24 years. 

Experiential marketing has a significant effect on customer satisfaction. Food 

quality has a significant effect on consumer satisfaction 

Keywords: Experiential marketing, food quality, consumer satisfaction. 
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