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ABSTRAK 

 

Tingginya permintaan apel tidak didukung oleh pertumbuhan apel lokal yang baik. 

Akhirnya, apel lokal kini semakin sulit ditemui di pasaran. Sebaliknya, apel impor 

kini membanjiri pasar, tidak hanya di mall dan pusat perbelanjaan besar, tetapi juga 

di pasar tradisional. Tujuan riset ini untuk menjabarkan karakteristik konsumen 

yang membeli apel impor dan atribut apel impor di kota Surabaya, serta 

menjabarkan dampak perilaku konsumen pada keputusan pembelian apel impor di 

Surabaya. Lokasi riset ditentukan dengan sengaja di kota Surabaya. Metode riset 

menggunakan analisis deskriptif dan uji regresi linier berganda. Hasil riset 

membuktikan karakteristik konsumen apel impor di Surabaya mayoritas adalah 

perempuan, usia 20-35 tahun, pekerja swasta, berpenghasilan Rp. 2.600.000 – Rp. 

5.000.000, tanggungan keluarga sebanyak 2 orang, dengan tingkat pengeluaran Rp. 

500.000 – Rp. 2.500.000. Keputusan pembelian konsumen paling dipengaruhi oleh 

atribut rasa, diikuti oleh atribut ukuran buah, kemasan, warna dan harga. Secara 

parsial perilaku konsumen sebelum membeli, saat membeli, dan sesudah membeli 

berdampak signifikan positif pada keputusan pembelian konsumen. Sedangkan 

perilaku konsumen sebelum membeli, saat membeli, dan sesudah membeli secara 

bersama-sama berdampak signifikan pada keputusan pembelian konsumen. 

Variabel yang mempunyai pengaruh dominan terhadap keputusan pembelian 

konsumen adalah perilaku konsumen sebelum membeli, hal ini diperoleh dari nilai 

koefisien regresi sebesar 0,969. 

 

Kata Kunci: Apel Impor, Perilaku Konsumen, Keputusan Pembelian 
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ABSTRACT  

 

The high demand for apples is not supported by good local apple growth. 

Finally, local apples are now increasingly difficult to find in the market. On the 

other hand, imported apples are now flooding the market, not only in big malls and 

shopping centers, but also in traditional markets. The purpose of this research is to 

describe the characteristics of consumers who buy imported apples and the 

attributes of imported apples in the city of Surabaya, as well as to describe the 

impact of consumer behavior on purchasing decisions of imported apples in 

Surabaya. The research location was deliberately determined in the city of 

Surabaya. The research method uses descriptive analysis and multiple linear 

regression test. The results of the research prove that the majority of imported apple 

consumers in Surabaya are women, aged 20-35 years, private workers, earning Rp. 

2,600,000 – Rp. 5,000,000, 2 family dependents, with an expenditure level of Rp. 

500,000 – Rp. 2,500,000. Consumer purchasing decisions are most influenced by 

taste attributes, followed by attributes of fruit size, packaging, color and price. 

Partially, consumer behavior before buying, when buying, and after buying has a 

significant positive impact on consumer purchasing decisions. Meanwhile, the 

behavior of consumers before buying, when buying, and after buying together has 

a significant impact on consumer purchasing decisions. The variable that has a 

dominant influence on consumer purchasing decisions is consumer behavior before 

buying, this is obtained from the regression coefficient value of 0.969.. 

 

Kewords: Imported Apples, Consumer Behavior, Purchase Decision 
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