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ABSTRAK

EZRA DWI SETIAWAN, REPRESENTASI KEBUDAYAAN JAWA DALAM
IKLAN (STUDI SEMIOTIK TENTANG REPRESENTASI KEBUDAYAAN
JAWA DALAM IKLAN SHOPEE “2.2 MEN SALE” VERSI DIDI KEMPOT)

Penelitian ini bertujuan untuk mengidentifikasi dan mengungkap representasi
kebudayaan Jawa yang terdapat dalam iklan Shopee “2.2 Men Sale” versi Didi
Kempot. Unsur-unsur kebudayaan Jawa yang menjadi fokus utama dalam penelitian
ini, yang ditampilkan melalui tanda-tanda dalam iklan secara audio dan visual.
Penelitian ini menggunakan metode deskriptif dengan pendekatan kualitatif. Sumber
data dalam penelitian ini meliputi sumber data primer dan sekunder. Sumber data
primer diperoleh melalui pengamatan pada tanda-tanda yang terdapat dalam iklan
Shopee “2.2 Men Sale” versi Didi Kempot, sedangkan sumber data sekunder
diperoleh melalui studi pustaka. Dalam analisis data, peneliti menggunakan teknik
analisis semiotika John Fiske yang memaknai setiap tanda melalui tiga tatanan, yaitu
level realitas, level representasi, dan level ideologi. Hasil dari penelitian ini dapat
disimpulkan bahwa, kebudayaan Jawa ditampilkan melalui cara berpakaian orang
Jawa dalam iklan, penggunaan bahasa Jawa dalam iklan, karakter dan perilaku orang
Jawa dalam iklan, serta adat istiadat dan ritual orang Jawa dalam iklan. Peneliti juga
menginterpretasi bahwa pihak Shopee ingin memberikan suguhan tayangan iklan
yang mengedukasi serta memberikan wawasan budaya Jawa tradisional namun
dikemas secara lebih modern kepada audience khususnya generasi muda. Hal ini
diperlihatkan melalui lagu campursari, penggunaan smartphone, dan pemilihan
warna kostum.

Kata Kunci: Representasi, Kebudayaan Jawa, Iklan, Analisis Semiotika, Shopee
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ABSTRACT

This study aims to identify and reveal the representation of Javanese culture
contained in Didi Kempot's version of Shopee's "2.2 Men Sale" advertisement.
Javanese cultural elements are the main focus in this study, which are displayed
through audio and visual signs in advertisements. This study uses a descriptive
method with a qualitative approach. Sources of data in this study include primary
and secondary data sources. Primary data sources were obtained through
observations on signs contained in Didi Kempot's version of Shopee's "2.2 Men
Sale" advertisement, while secondary data sources were obtained through literature
studies. In data analysis, the researcher used John Fiske's semiotic analysis
technique, which interpreted each sign through three structures, namely the level of
reality, the level of representation, and the level of ideology. The results of this study
can be concluded that, Javanese culture is displayed through the way the Javanese
dress in advertisements, the use of Javanese language in advertisements, the
character and behavior of Javanese people in advertisements, and Javanese customs
and rituals in advertisements. Researchers also interpreted that Shopee wanted to
provide educational advertisements and provide insights into traditional Javanese
culture but packaged in a more modern way to the audience, especially the younger
generation. This is shown through the Campursari song, the use of smartphones, and
the choice of costume colors.

Keywords : Representation, Javanese Culture, Advertisement, Semiotic Analysis,
Shopee


