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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh antara faktor persepsi
risiko konsumen dan minat beli online. Lebih tepatnya, penelitian ini akan
mengujii pengaruh antara persepsi risiko keuangan terhadap minat beli online dan
persepsi risiko produk terhadap minat beli online. Dalam penelitian ini, populasi
yang dituju adalah konsumen BLP Beauty seluruh Indonesia yang memiliki niat
untuk belanja online. Metode yang dipilih dalam penelitian ini yaitu metode
penelitian kuantitatif menggunakan metode purposive sampling dengan jumlah
responden sebanyak 91 orang. Data disebarkan melalui kuesioner google form
menggunakan analisis Partial Least Squares-Structural Equat (PLS-SEM) dengan
program SmartPLS versi 3.3.0. Ada dua tahapan penting yang dilakukan, antara
lain dengan melakukan analisis model pengukuran (outer model) dan analisis
model struktural (inner model). Berdasarkan hasil analisis data, menunjukkan
bahwa persepsi risiko keuangan dan persepsi risiko produk memiliki pengaruh

signifikan terhadap minat beli online BLP Beauty saat pandemi

Kata kunci: Minat Beli Online, Persepsi Risiko Keuangan, Persepsi Risiko

Produk.



ABSTRACT

This study aims to examine the ef ect of consumer risk perception factors
and online buying interest. More precisely, this study will examine the ef ect of
perceived financial risk on online purchase intention and product risk perception
on online purchase intention. In this study, the target population is BLP Beauty
consumers throughout Indonesia who have the intention to shop online. The
method chosen in this research is quantitative research method using purposive
sampling method with the number of respondents as many as 91 people. The data
was distributed through a google form questionnaire using Partial Least Squares-
Structural Equat (PLS-SEM) analysis with the SmartPLS version 3.3.0 program.
There are two important stages that are carried out, among others, by analyzing
the measurement model (outer model) and analyzing the structural model (inner
model). Based on the results of data analysis, it shows that the perception of
financial risk and the perception of product risk have a significant influence on

the interest in buying online BLP Beauty during the Covid-19 pandemic.

Keywords: Online Purchase Intention; Perceived Financial Risk; Perceived

Product Risk



