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INTISARI 

Produk pertanian yang mempunyai sifat mudah rusak dan mudah busuk 
perlu di jual dengan cepat, dengan perkembangan zaman yang sangat pesat 
memunculkan pemasaran online salah satunya adalah produk pertanian sayuran. 
Untuk meningkatkan penjualan produsen harus dapat memberikan kepuasan 
kepada konsumen dengan meningkatkan kinerja atribut produk sayuran. Tujuan 
penelitian ini adalah, (1) menganalisis tingkat kepuasan konsumen produk sayuran 
online di Mracang Market Surabaya dengan menggunakan analisis data Customer 
Satisfaction Index(CSI), (2) menganalisis kinerja atribut produk sayuran online di 
Mracang Market Surabaya dengan menggunakan analisis data Importance 
Performance Analysis (IPA).  Teknik pengambilan sampel yang digunakan adalah 
accidental Sampling dengan jumlah sampel sebanyak 50 orang.  Hasil penelitian 
menunjukkan bahwa tingkat kepuasan konsumen sayuran dengan nilai CSI 
sebesar 74,68%, nilai CSI tersebut berada diantara 51%-75%, artinya konsumen 
puas terhadap kinerja atribut produk sayuran online di mracang market Surabaya.  
Hasil analisis kinerja dengan IPA menunjukkan bahwa variabel kinerja atribut 
produk sayuran yang harus dijadikan prioritas dalam peningkatan kinerja atribut 
produk adalah keamanan transaksi, ketepatan layanan, kemudahan menghubungi 
penjual, harga sesuai dengan kualitas, harga sayuran sesuai dengan akun. 

Kata kunci : Atribut produk, kinerja, kepuasan konsumen, pemasaran online. 
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ABSTRACT 

Agricultural products that have perishable and perishable properties need 
to be sold quickly, with the times that are very advancing online marketing one of 
them is vegetable farming products. To increase sales, producers must provide 
satisfaction to consumers by increasing the attributes of vegetable products. The 
purpose of this study is, (1) To analyze the level of customer satisfaction of online 
vegetable products at Mracang Market Surabaya by using the Customer 
Satisfaction Index (CSI) data analysis, (2) Analyze the performance of vegetable 
product attributes online at Pasar Mracang Surabaya using data analysis 
Importance of Performance Analysis (IPA). The sampling technique used was 
accidental sampling with a total sample of 50 people. The results showed the level 
of consumer satisfaction with a CSI value of 74.68%, CSI values were between 
51% -75%, meaning consumers were satisfied with the feature attributes of online 
vegetable products in the Surabaya mracang market. The results of the 
performance analysis with IPA show the performance attributes of product 
attributes that must be improved by attributes of improved product security, 
accuracy of services, facilitating seller purchases, prices according to quality, price 
of vegetables according to account. 

Keyword:  Product attributes, performance, customer satisfaction, online marketing 
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