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ABSTRAK 

Sistem penjualan tebasan dan non tebasan dalam transaksi jual beli bukan 
hal yang baru. Sistem penjualan tersebut dilakukan oleh petani bawang merah. 
Penelitian ini bertujuan mendeskripsikan mekanisme penjualan tebasan dan non 
tebasan, membandingkan tingkat pendapatan petani tebasan dan non tebasan, 
faktor yang mempengaruhi dalam memilih tebasan dan non tebasan, 
menganalisis dampak sistem penjualan tebasan dan non tebasan terhadap 
kondisi sosial ekonomi. Metode penentuan sampel yaitu purposive sampling 
dengan jumlah sampel terdiri dari 37 petani tebasan, 33 petani non tebasan. 
Metode analisis data dengan deskriptif, regresi binary logistik, analisis 
pendapatan, uji beda rata-rata (uji t). Hasil penelitian menunjukkan bahwa 1. 
Mekanisme sistem penjualan tebasan yaitu penebas datang langsung ke sawah, 
mengitari petakan sawah lalu mencabut 3 rumpun bawang merah sebagai 
sampel, lalu memperkirakan jumlah hasil panen dan menawarkan harga. 
Mekanisme sistem penjualan non tebasan yaitu petani memanen hasil panen 
dengan bantuan tenaga kerja. Kemudian melakukan grading dan pengeringan. 2. 
Analisis pendapatan menunjukkan lebih tinggi pendapatan petani non tebasan 
daripada petani tebasan dengan selisih Rp 3.217.355,34. Uji beda rata-rata 
menunjukkan terdapat perbedaan nyata. 3. Faktor yang mempengaruhi memilih 
sistem penjualan yaitu usia, luas panen, harga, sumber pendapatan lain, tingkat 
pendidikan. 4. Dampak positif tebasan memudahkan panen, meminimalkan 
kerugian, cepat memperoleh modal, menjalin hubungan kepercayaan dengan 
penebas. Dampak negatif: mengurangi kesempatan tenaga kerja, pendapatan 
kurang maksimal, tetangga tidak bisa mengambil sisa panen. Dampak positif non 
tebasan membantu perekonomian tetangga, memberikan kesempatan tenaga 
kerja, pendapatan maksimal, kerjasama dengan tetangga, meningkatkan 
hubungan kekeluargaan. Dampak negatif petani berkorban biaya panen, waktu, 
resiko kegagalan panen ditanggung sendiri. 

 
Kata Kunci :  sistem penjualan bawang merah, sistem penjualan non 

tebasan,  sistem penjualan tebasan  
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TEBASAN SALES SYSTEM AND NON TEBASAN SALES SYSTEM RED 
ONION AND ITS IMPACT ON FARMERS SOCIO ECONOMIC 

Dinda Elvina Rahma Febriyanty1, Eko Nurhadi2 and Mubarokah3 
Faculty of Agriculture UPN "Veteran" East Java, Surabaya 

 

ABSTRACT 

The tebasan sales system and non tebasan sales system in buying and 
selling transactions is nothing new. The sales system is carried out by red onion 
farmers. The purpose of this study was to describe the mechanism of tebasan 
sales system and non tebasan sales system, comparing the income level of 
tebasan sales system and non tebasan sales system, the factors that influence 
the choice of tebasan sales system and non tebasan sales system, analyze the 
impact of the tebasan sales system and non tebasan sales system on socio-
economic conditions. The method used in this study was purposive sampling with 
a sample consisting of 37 tebasan sales system farmers, 33 non tebasan sales 
system farmers. The analysis of the data used is descriptive, binary logistic 
regression, income analysis, mean difference test (t test). The results of the study 
showed that 1. The mechanism of tebasan sales system is wholesale came to 
the fields, circled the plot of rice fields and then pulled out 3 clumps of red onion 
as a sample, then estimated the amount of yields and offered prices. The 
mechanism of the non tebasan sales system is that farmers harvest crops with 
the help of labor. Then do the grading and drying. 2. Income analysis shows 
higher non tebasan sales system farmers' income than tebasan sales system 
farmers with a difference is Rp. 3,217,355.34. The mean difference test shows 
there are significant differences. 3. Factors that influence choosing a sales 
system are age, harvest area, price, other sources of income, education level. 4. 
Positive impact of slash facilitates harvesting, minimizes losses, quickly obtains 
capital, establishes trust relationships with penebas. Negative impact: reducing 
employment opportunities, income is not optimal, neighbors cannot take the rest 
of the harvest. The positive impact of non-cutting helps the neighboring economy, 
provides employment opportunities, maximum income, cooperates with 
neighbors, improves family relations. The negative impact of farmers sacrificing 
harvest costs, time, risk of crop failure is borne alone. 

Keywords:  sales system red onion, non tebasan sales system, sales 
system red onion, tebasan sales system 
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