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Oleh : 
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17012010039/FEB/EM 

 

 

ABSTRAK 

 

Tujuan riset ini guna mengetahui pengaruh Citra Destinasi dan Electronic Word of Mouth 

terhadap Minat Berkunjung wisatawan pada wisata Pantai Tambakrejo Blitar. Riset ini 

menggunakan pendekatan kuantitatif. Nonprobability sampling method dengan purposive 

sampling technique digunakan untuk mengambil sampel dengan sampel riset yang 

diperoleh sebanyak 90 responden. Jenis data yang digunakandalam riset ini yaitu data 

primer. Pengolahan data dilakukan dengan teknik analisis Partial Least Square (PLS). 

Hasil riset menunjukkan bahwa: 1) Citra Destinasi berpengaruh signifikan positif terhadap 

Minat Berkunjung wisatawan pada Pantai Tambakrejo Blitar. 2) Electronic Word of Mouth 

berpengaruh signifikan positif terhadap minat berkunjung wisatawan pada Pantai 

Tambakrejo Blitar. 

Kata Kunci: Pantai Tambakrejo Blitar, Citra Destinasi, Electronic Word of Mouth, Minat 

Berkunjung 
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ABSTRACT 

 

Purpose of this research was to determine the effect of Destination Image and 

Electronic Word of Mouth on Tourist Visiting Interests on Tambakrejo Beach 

tourism in Blitar. This research used a quantitative approach. Nonprobability 

sampling method with purposive sampling technique was used for sampling with 

research samples obtained as many as 90 respondents. Types primary data is used 

in this research. Data processing is done by using Partial Least Square (PLS) 

analysis technique. Results of research showed that: 1) Destination Image had a 

significant positive effect on Tourist Visiting Interests at Tambakrejo Beach Blitar. 

2) Electronik Word of Mouth has a significant positive effect on Turist Visiting 

Interests at Tambakrejo Beach Blitar 

 

Keywords: Tambakrejo Beach Blitar, Destination Image, Electronic Word of Mouth, 

Visiting Interests. 
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