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TANAMAN HIAS MONSTERA DALAM PERSPEKTIF KONSUMEN

Silviya Rachmawatit, Syarif Imam Hidayat?, Sri Widayanti3
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“Veteran” Jawa Timur
e-mail: silviya.rachmawati@gmail.com

ABSTRAK

Tujuan Penelitian ini adalah 1.) Menganalisis persepsi konsumen tentang tanaman
hias Monstera, 2.) Menganalisis faktor-faktor dominan yang mempengaruhi
konsumen membeli tanaman hias Monstera, 3.) Mengetahui segmentasi, target,
dan posisi pasar tanaman hias Monstera, 4.) Mengetahui prospektif bisnis
tanaman hias Monstera menurut konsumen. Metode penelitian menggunakan
kuesioner dengan jumlah responden sebanyak 100 orang. Alat analisis yang
digunakan yaitu analisis kinerja dan kepentingan (Importance Performance
Analysis) dan Indeks Kepuasan Konsumen (Costumer Satisfaction Index) juga
Analisis Faktor dengan Analisis Komponen Utama (Principal Component
Analysis) serta Analisis deskriptif. Hasil penelitian ini adalah antara kinerja dan
kepentingan konsumen menunjukkan ada tiga atribut produk yang dianggap
penting dan perlu ditingkatkan kinerjanya serta delapan atribut yang sudah baik
kinerjanya dan harus dipertahankan. Konsumen merasa “sangat puas” (CSI
sebesar 85%) terhadap kinerja atribut produk tanaman hias Monstera. Faktor yang
dominan mempengaruhi keputusan pembelian Monstera yaitu Faktor Kelas
Sosial, Faktor Lingkungan Sekitar, Faktor Keyakinan, dan Faktor Gaya Hidup.
Segmen yang bisa ditargetkan untuk konsumen tanaman hias Monstera di
dominasi oleh konsumen berusia diatas 26 tahun, berjenis kelamin laki-laki,
berpendidikan Sarjana dan bekerja sebagai wirausaha serta berpenghasilan diatas
4,2 juta. Adapun mayoritas konsumen menilai bahwa tanaman hias Monstera

hanyalah musiman dan tidak prospek jika dijadikan usaha berkelanjutan.

Kata Kunci : Monstera, Kinerja, Kepentingan, Kepuasan, Komponen Utama,

Prospektif
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MONSTERA PLANT IN CONSUMER PERSPECTIVE

Silviya Rachmawatit, Syarif Imam Hidayat?, Sri Widayanti3
Agribusiness Study Program, Faculty of Agriculture, Universitas Pembangunan
Nasional “Veteran” Jawa Timur
e-mail: silviya.rachmawati@gmail.com

ABSTRACT

The purpose of this research isl.) Analyze consumer’s perceptions
of Monstera ornamental plants, 2.) Analyze the dominant factors that influence
consumers to buy Monstera ornamental plants, 3.) Know the segmentation,
target, and market position of Monstera ornamental plants, 4.) Know the
prospective business of Monstera ornamental plants according to consumers. The
research method used a questionnaire with a total of 100 respondents. The
analytical tools used are Importance Performance Analysis and Customer
Satisfaction Index as well as Factor Analysis with Principal Component Analysis
(Principal Component Analysis) and descriptive analysis. The results of this
research is between importance dan performance of product attributes , showing
that there are three product attributes that considered important and need to be
improved, and eight attributes that have good performance and must be
maintained. Consumers feel "very satisfied" (CSI is 85%) with the performance
of Monstera ornamental plant product attributes . Dominant factors influencing
the purchase decision of Monstera are Social Class Factors, Surrounding
Environmental Factors, Belief Factors, and Lifestyle Factors. Segment that can
be targeted for Monstera ornamental plant consumers is dominated by consumers
aged over 26 years, male, with a bachelor's degree in education and working as
entrepreneurs and earning above 4.2 million. The majority of consumers consider
that Monstera ornamental plants are only seasonal and have no prospects if they
are made into a sustainable business.

Keywords: Monstera, Performance, Importance, Satisfaction, Principal
Components, Prospective
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