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Abstrak 

 
Saat ini media social memiliki peran yang begitu besar terhadap berbagai bidang. Dinas Perhubungan 
Kota Surabaya memanfaatkan media sosial yaitu instagram sebagai tempat untuk berbagi informasi 
terkait bus baru dari dishub kota Surabaya. Dengan adanya akun instagram ini, diharapkan masyarakat 
khususnya pengguna instagram dari dalam ataupun luar kota Surabaya lebih mengenal alat transportasi 
umum yang telah difasilitasi oleh dinas Perhubungan kota Surabaya. Tujuan dari penelitian ini adalah 
untuk mengetahui, memahami serta menjelaskan secara detail mengenai strategi humas dinas 
perhubungan Kota Surabaya dalam mengelola akun Instagram @suroboyobus. Penelitian ini merupakan 
penelitian kualitatif dengan subjek penelitian berupa beberapa orang yang terkait dengan akun media 
sosial Instagram @suroboyobus seperti Humas Dinas Perhubungan Kota Surabaya, admin akun 
Instagram @suroboyobus, dan pengikut akun media sosial @suroboyobus. Sedangkan objek penelitian 
yaitu pengelolaan akun Instagram @suroboyobus. Hasil dari penelitian ini diketahui bahwa kehadiran 
akun instagram @suroboyobus menarik minat masyarakat serta pemanfaatan media sosial instagram 
@suroboyobus sangat dikelola dengan baik dan telah berhasil. 
 
Kata kunci:  Instagram, Media Sosial, Dinas Perhubungan Kota Surabaya 
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Abstract 

Currently, social media has such a big role in various fields. The Surabaya City Transportation Service 
utilizes social media, namely Instagram as a place to share related informationa new bus from the 
Surabaya City Transportation Agency. With this Instagram account, it is hoped that the public, especially 
Instagram users from inside or outside the city of Surabaya, are more familiar with public transportation 
facilities that have been facilitated by the Surabaya City Transportation Service. The aim of this research 
isto find out, understand and explain in detail about the use of Instagram social media as city branding 
for the Surabaya City Transportation Service (a qualitative descriptive study on the use of Instagram 
@suroboyobus social media as city branding by the Surabaya City Transportation Service).This research 
is a qualitative research with research subjects in the form of:several people related to the Instagram 
@suroboyobus social media account such as the Public Relations of the Surabaya City Transportation 
Service, the admin of the @suroboyobus Instagram account, and followers of the @suroboyobus social 
media account. While the object of research is the use of social media Instagram @suroboyobus as a city 
branding media for the Surabaya City Transportation Service. The results of this study are known thatthe 
presence of the Instagram account @suroboyobus attracts the public’s interest as wellthe use of social 
media Instagram @suroboyobus is very well managed and has succeeded as an effort to city branding 
the city of Surabaya as a smart city. 
 
Keywords: Instagram, Social Media, Surabaya City Transportation Servic 


