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ABSTRAK 
 

 
Perkembangan di zaman revolusi industri 4.0 terjadi di berbagai sektor, 

termasuk di dalam sektor pertanian. Perubahan gaya hidup menjadi faktor adanya 

perubahan dalam pemilihan tempat masyarakat untuk berbelanja sayur yaitu dari 

offline market (pasar, supermarket) menjadi pembelian secara online. Sayurbox 

merupakan salah satu online market yang bergerak dibidang jual beli produk 

pertanian seperti sayuran, buah dll tanpa harus susah payah pergi berbelanja ke 

pasar ataupun tukang sayur keliling maupun konvensional. Adanya perbedaan 

persepsi mengenai harga atau adanya kenaikan harga terhadap sayur yang dijual 

juga tidak kalah dengan produk yang dijual di offline market karena kualitas produk 

dan pelayanan yang ditawarkan telah mengalami peningkatan. Maka dari pada itu 

penelitian ini bertujuan untuk mengetahui: 1) Mendeskripsikan karakteristik 

konsumen produk sayuran melalui online market Sayurbox, 2) Menganalisis nilai 

estimasi kesediaan membayar (Willingness to Pay) konsumen produk Sayuran 

pada online market Sayurbox, 3) Menganalisis faktor-faktor terhadap keputusan 

kesediaan membayar (willingness to pay) pembelian sayuran pada Sayurbox. 

Jumlah populasi sampel pada penelitian yaitu sebanyak 100 orang dan 

pengambilan sampel secara Purposive Sampling. Analisis data yang digunakan 

adalah analisis deskriptif, Contingent Valuation Method (CVM) dan regresi linier 

berganda. Hasil penelitian menunjukkan bahwa nilai rata-rata maksimum WTP 

terhadap produk sayur melalui online market untuk jenis sayur kangkung lebih 

tinggi 29.5%, bayam lebih tinggi 26.1%, sawi hijau lebih tinggi 26.4%, dan kacang 

panjang lebih tinggi 26.3% dari harga pada saat penelitian. Faktor yang 

mempengaruhi Willingness to pay konsumen terhadap produk sayuran melalui 

online market yaitu variabel jenis kelamin, usia, pendapatan, kualitas layanan, 

media informasi, dan motivasi pembelian. 

 

Kata Kunci : Willingness to Pay, Sayuran, Online Market, CVM 
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ABSTRACT 
 

Developments in the era of the industrial revolution 4.0 occurred in various 

sectors, including the agricultural sector. Lifestyle changes are a factor in the 

change in people's choice of places to shop for vegetables, namely from offline 

markets (markets, supermarkets) to online purchases. Sayurbox is an online 

market that is engaged in buying and selling agricultural products such as 

vegetables, fruit, etc. without having to bother going shopping at the market or 

traveling vegetable vendors or conventional ones. There are differences in 

perceptions about prices or an increase in prices for vegetables sold, which are 

not inferior to products sold in offline markets because the quality of products and 

services offered has increased. Therefore, this study aims to find out: 1) Describe 

the characteristics of consumers of vegetable products through the online market 

Sayurbox, 2) Analyze the value of the estimated willingness to pay (Willingness to 

Pay) of consumers of vegetable products in the online market Sayurbox, 3) 

Analyze the factors towards decisions willingness to pay for vegetable purchases 

at Sayurbox. The number of population samples in the study were 100 people and 

the sampling was purposive sampling. Analysis of the data used is descriptive 

analysis, Contingent Valuation Method (CVM) and multiple linear regression. The 

results showed that the average maximum WTP value for vegetable products 

through the online market for kale was 29.5% higher, spinach was 26.1% higher, 

mustard greens was 26.4% higher, and long beans were 26.3% higher than recent 

price of it. Factors that influence consumers' willingness to pay for vegetable 

products through online markets are gender, age, income, service quality, 

information media, and purchase motivation variables. 
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