
 
 

72 
 

DAFTAR PUSTAKA 

 

Abdillah, W., & Hartono, J. (2015) Partial Least Square (PLS): Alternative 

Structural Equation Modelin (SEM) Dalam Penelitian Bisnis. Yogyakarta: 

Penerbit Andi. 

Ardianti, A. N., & Widiartanto, W. (2019). Pengaruh Online Customer Review dan 

Online Customer Rating terhadap Keputusan Pembelian melalui Marketplace 

Shopee. (Studi pada Mahasiswa Aktif FISIP Undip). Jurnal Ilmu 

Administrasi Bisnis, 8(1), 55-66. 

Azwar, Saifuddin. (2007). Sikap Manusia. Teori dan Pengukurannya. Yogyakarta: 

Pustaka Pelajar Offset. 

Bassus, Olafet. Al. (2015). Engineering Student’s Attitude to Interdisciplinary 

Research. Education, Inovation, and Economic Society Development. 

Davis, F.D. & Vantesh, V. (2000). A Theoritical Extension of The Techlogy 

Acceptence Model Four Longitudinal Field Sudies. Management Science: 

46(2), 186-244. 

Ferdinand, Agustusty, 2006, Metode Penelitian Manajemen, Edisi 2, Badan 

Penerbit Universitas Diponegoro, Semarang. 

Ghozali, I. (2008). Structural Equation Modeling: Metode Alternatif dengan Partial 

Least Square (PLS). Badan Penerbit Universitas Diponegoro. 

Ghozali, Imam. 2013. Aplikasi Analisis Multivariate dengan Program IBM SPSS 

21. Cetakan ketujuh. Semarang: Badan Penerbit Unversitas Diponegoro. 

Ikechukwu. (2012) Public Private Patnership for Skill Acquisition and Vocational 

Technical Education Development in Nigeria. Mediterranean Journal of 

Social Sciences. Vol. 3 hal 91-94. 

Jahangnir, N., dan Begum, N. (2008). The Role of  Perceived Usefulness, Perceived 

Ease of Use, Security, and Privacy, and Customer Attitude to Engender 



 
 

 

 
 

Customer Adaptation in The Context of Electronic Banking. African 

Journalof Business Management vol. 2 (1), pp. 032-040, February. 

Jogiyanto. (2008). Sistem Informasi Keperilakuan ed. rev. Yogyakarta : Andi 

Joreskog, K. G., & Wold, H. O. (1982). System Under Indirect Observation: 

Causality, Structure, Prediction (Vol. 139). North Holland. 

Juniwati. (2014). Influence of Perceived Usefulness, Ease of Use, Risk on Attitude 

and Intention to Shop Online. European Journal of Business and 

Management 

Kim, D., J., Ferrin, D., L., dan Rao, H., R. (2007). A Trust-Based Consumer 

Decision Making model in Electronic Commerce: The Role of Trust, 

Perceived Risk, and Their Antencedent. Decision Support Systems. Volume 

44(2). 

Kotler, Philip, dan Gary Armstrong, 2001. Prinsip-Prinsip Pemasaran, Jakarta. 

Kotler, Philip. 2000. Prinsip-Prinsip Pemasaran Manajemen, Jakarta : Prenhalindo. 

Kotler, Philip. 2005. Manajemen Pemasaran, edisi 11, Jilid 2, Jakarta : Prenhalindo. 

Kusuma & Susilowati. (2007). Determinasi Pengadopsian layananInternet Banking 

Perspektif Konsumen Perbankan DIY. Jurnal Akuntansi dan Auditing. Vol. 

11, No. 2. 

Legris et. al. (2003). Health Risks Associated with the Indoor Presense of Moulds 

Summary Document Taken. 

Putro, Haryo Bismo, dan Haryanto, Budhi. 2015. Factors Affecting Purchase 

Intention of Online Shopping in Zalora Indonesia. British Journal of 

Economics, Management & Trade. 

Radiosunu. 2001. Manajemen Pemasaran. Yogyakarta : BPFE-Yogyakarta. 

Rahmatsyah, Deni. 2011. Analisis Faktor-Faktor yang Mempengaruhi Minat 

Penggunaan Produk Baru (Studi Kasus : Uang Elektronik Flazz BCA) 



 
 

 

 
 

Rendra. (2011). Perbedaan Perceived Risk Online Shoppers dan Non-Online 

Shoppers pada Jual Beli Online.  

Stanton, William. J, 2004, Prinsip Pemasaran, edisi 8, Jilid 1 dan 2, Jakarta : 

Erlangga. 

Sugiono. 2013. Merode Penelitian Manajemen. Alfabeta, Bandung. 

Sularso, R., A., (2012). Pengaruh Kemudahan Penggunaan dan Manfaat yang 

Dirasakan Terhadap Sikap dan Niat Pembelian Online (Studi Pada Pembelian 

Batik di Jawa Timur), 17-32. 

Sumarsono. (2002). Sosiolinguistik. Sabda Bekerjasama dengan Pustaka Pelajar. 

Sumarwan, Ujang. 2002, Perilaku Konsumen (Teori dan Penerapannya dalam 

Pemasaran), 25. 

Zamri & Idris, N (2013). Internal Audit Quality Role in Raising The Level of 

Corporate Governance: A Case of Jordanian Banks International Journal of 

Academic Research vol. 5, No.1  

 

Website 

https://databoks.katadata.co.id/datapublish/2019/09/09/berapa-pengguna-internet-

di-indonesia (tabel 1.1 jumlah pengguna internet di Indonesia) 

https://nasional.kontan.co.id/news/bi-sebut-nilai-transaksi-e-commerce-

sepanjang-2019-

meningkatdrastis?page=all#:~:text=KONTAN.CO.ID%20%2D%20JAKAR

TA,triliun%20di%20sepanjang%20tahun%202019 (tabel 1.2 jumlah 

transaksi e-commerce di Indonesia) 

https://www.topbrand-award.com/top-brand-index/?tbi_find=tokope 

https://databoks.katadata.co.id/datapublish/2019/09/09/berapa-pengguna-internet-di-indonesia
https://databoks.katadata.co.id/datapublish/2019/09/09/berapa-pengguna-internet-di-indonesia
https://nasional.kontan.co.id/news/bi-sebut-nilai-transaksi-e-commerce-sepanjang-2019-meningkatdrastis?page=all#:~:text=KONTAN.CO.ID%20%2D%20JAKARTA,triliun%20di%20sepanjang%20tahun%202019
https://nasional.kontan.co.id/news/bi-sebut-nilai-transaksi-e-commerce-sepanjang-2019-meningkatdrastis?page=all#:~:text=KONTAN.CO.ID%20%2D%20JAKARTA,triliun%20di%20sepanjang%20tahun%202019
https://nasional.kontan.co.id/news/bi-sebut-nilai-transaksi-e-commerce-sepanjang-2019-meningkatdrastis?page=all#:~:text=KONTAN.CO.ID%20%2D%20JAKARTA,triliun%20di%20sepanjang%20tahun%202019
https://nasional.kontan.co.id/news/bi-sebut-nilai-transaksi-e-commerce-sepanjang-2019-meningkatdrastis?page=all#:~:text=KONTAN.CO.ID%20%2D%20JAKARTA,triliun%20di%20sepanjang%20tahun%202019

