DAFTAR PUSTAKA

BUKU

Ardianto, E. (2001). Public Relations on the Net: Sebuah Perspektif Baru Humas.
[Imu Komunikasi.

Chaney, David. 2003. Lifestyle: Sebuah Pengantar Komperhensif. Yogyakarta
dan Bandung: Jalasutra.

Flew, Terry. 2002. New Media: An Introduction. New York: Oxford University
Press.

Hall, Stuart. 2006. Media and Cultural Studies. Keyworks. Oxford : Blackwell
Publishing.

Huddleston, P. & Minahan, S. 2011. Consumer behavior: Women and shopping.
New York: Business Expert Press.

Iskandar. 2008. Metodologi Penelitian Pendidikan dan Sosial (Kuantitatif dan
Kualitatif). Jakarta : GP Press.

Jensen, K. B. & Nicholas, W. J. 1991. A Handbook of Qualitative Methodologies
for masa Communication Research. London : Routledge.

Katariina Lyytikanen. Mass Comunication. 2003

Kountur, Rony. 2003. Metode Penelitian untuk Penulisan Skripsi dan Tesis.
Jakarta : PSM.

Littlejohn Stephen.W. [e-book]. 2009. Encyclopedia of Communication Theory.
USA: SAGE Publication.

Levy, M and Weitz, B.A. 2009. Retailing Manajemen. 7Ed. New York: Mc Graw
Hill.

Malcoln Barnard. 2016. Fashion Sebagai Komunikasi Cara Mengkomunikasikan
Identitas Sosial,Seksual, Kelas dan Gender. Yogyakarta: Jalasutra.

McQuail, D. (1989). Teori Komunikasi Massa Suatu Pengantar. Jakarta:
Erlangga.

McQuail, Dennis. 2011. Teori Komunikasi Massa. Jakarta: Salemba Humanika

86



Mowen, John C., dan Minor, Michael. 2001. Consumer Behavior, Perilaku
Konsumen Jilid Satu Edisi Kelima. Diterjemahkan oleh; Lina Salim. Jakarta:
PT Penerbit Erlangga.

Moleong, Lexy. 2009. Metodologi Penelitian Kualitatif. Bandung : PT. Remaja
Rosdakarya.

Palmgren, P., Lawrence, L., & Rosengren, K. (1985). Media Gratification
Research: Current Perspective. London: Sage.

Purnama, Hadi. 2011. Media Sosial Di Era Pemasaran 3.0. Corporate and
Marketing Communication. Jakarta : Pusat Studi Komunikasi dan Bisnis
Program Pasca Sarjana Universitas Mercu Buana.

Setiadi, N. J. 2010. Perilaku Konsumen. Jakarta : Kencana.

Solomon, M. R., Bamossy, G. J., Askegaard, S., & Hogg, M. K. (2016). Groups
and Social Media. In Consumer Behaviour: A European Perspective.

Sugiyono. (2015). Sugiyono, Metode Penelitian dan Pengembangan Pendekatan
Kualitatif, Kuantitatif, dan R&D , (Bandung: Alfabeta, 2015), 407 1. Metode
Penelitian Dan Pengembangan Pendekatan Kualitatif, Kuantitatif, Dan
R&D.

Prianbodo, B. (2018). Pengaruh “Tiktok” Terhadap Kreativitas Remaja
Surabaya. Skripsi.

JURNAL

Ardianto, E. (2001). Public Relations on the Net: Sebuah Perspektif Baru Humas.
IImu Komunikasi.

Arifianti, R., & Gunawan, W. (2020). Perilaku impulse buying dan interaksi sosial
dalam pembelian di masa pandemi. Jurnal Pemikiran Dan Penelitian
Sosiologi, 5(1), 43-60.

Carr, C. T. (2020). CMC Is Dead, Long Live CMC!: Situating Computer-
Mediated Communication Scholarship Beyond the Digital Age. Journal of
Computer-Mediated Communication. https://doi.org/10.1093/jcmc/zmz018

Coley, A., & Burgess, B. (2003). Gender differences in cognitive and affective
impulse buying. Journal of Fashion Marketing and Management.
https://doi.org/10.1108/13612020310484834

87



Consumer behavior: women and shopping. (2012). Choice Reviews Online.
https://doi.org/10.5860/choice.49-5771

Flew, T. (2007). New Media: An Introduction. In Oxford University Press USA.
Hall, S. (2002a). Representation & the Media. The Media Book.
Hall, S. (2002b). Representation and the Media. The Media Book.

Haryani, 1., & Dewanto, J. (2015). Hubungan Konformitas dan Kontrol Diri
Dengan Perilaku Konsumtif Terhadap Produk Kosmetik pada Mahasiswi.
Jurnal Psikologi UIN Sultan Syarif Kasim Riau, 11(1), 5-11.

Idham, H. (2007). ANALISIS RESEPSI KHALAYAK TERHADAP GAYA HIDUP
CLUBBING YANG DITAMPILKAN MELALUI FOTO DALAM AKUN
INSTAGRAM @ INDOCLUBBING Idham Hawari Mahasiswa Program
Studi llmu Komunikasi , Fakulas Ilmu Sosial dan IImu Politik , Universitas
Airlangga. 1-11.

Japarianto, E., & Sugiharto, S. (2012). PENGARUH SHOPPING LIFE STYLE
DAN FASHION INVOLVEMENT TERHADAP IMPULSE BUYING
BEHAVIOR MASYARAKAT HIGH INCOME SURABAYA. Jurnal
Manajemen Pemasaran. https://doi.org/10.9744/pemasaran.6.1.32-41

Kaplan, A. M., & Haenlein, M. (2010). Kaplan, A. M., & Haenlein, M. (2010).
Users of the world, unite! The challenges and opportunities of Social Media.
Business Horizons. https://doi.org/10.1109/WCNC.2006.1683604

Kemp, S. (2019). We Are Social: The global state of digital in 2019. Hootsuite:
We Are Social.

Kompasiana. (2021). Meningkatnya Minat Belanja Online di Masa Pandemi.

Kriyantono, R., & Rakhmawati, F. (2020). A Qualitative Research on the Use of
Fashion for Public Relations Practitioners as a Presentation of Self-image.
SOSHUM : Jurnal Sosial Dan Humaniora.
https://doi.org/10.31940/soshum.v10i1.1446

Lesmana, G. (2005). Analisis Pengaruh Media Sosial Twitter Terhadap
Pembentukan Brand Attachment (Studi: PT. XL AXIATA). Sosiohumaniora.

Lutfiyati, N. R. (2018). Pengaruh Produk, Citra Merek, Promosi Penjualan, dan
Gaya Hidup Terhadap keputusan Pembelian Busana Muslim Pada Muslim
Store Gresik. Ekonomi Dan Bisnis.

Manzilati, A., Aulia, D., Mayangsari, I. D., Nurudin, M., Morissan, Creswell, J.
W., Wiryanto, Hassan, M. S., Shaffril, H. A. M., Samah, B. A, Ali, M. S. S,,
Ramli, N. S., Maulana, K. A. F., Sugiyono, Sahimi, N. N., Wibowo, F., Nisa,
K., Naratama, Nuansa, N. B., ... Ibrahim. (2014). Metodologi Penelitian
Kualitatif: Paradigma, Metode, dan Aplikasi. Jurnal Visi Komunikasi.

88



Massie, A. (2020). Kehadiran TikTok di Masa Pandemi (The Presence of TikTok
in the Pandemic). SSRN Electronic Journal.
https://doi.org/10.2139/ssrn.3633854

McQuail, D. (1997). Teori Komunikasi Massa, Suatu Pengantar. In Jakarta:
Erlangga.

Minahan, S., & Huddleston, P. (2010). Shopping with mum — mother and
daughter consumer socialization. Young Consumers.
https://doi.org/10.1108/17473611011074241

Muratore, 1. (2016). Teens as impulsive buyers: what is the role of price?
International Journal of Retail and Distribution Management.
https://doi.org/10.1108/IJRDM-08-2015-0120

Nielsen. (2015). GLOBAL GENERATIONAL LIFESTYLES - How We Live,
Eat, Play, Work and Save for Our Futures. In Nielsen.

Omar, B., & Dequan, W. (2020). Watch, share or create: The influence of
personality traits and user motivation on TikTok mobile video usage.
International Journal of Interactive Mobile Technologies.
https://doi.org/10.3991/1JIM.V14104.12429

Polhemus, T., & Proctor, L. (2020). Extract from Fashion and Anti Fashion. In
Fashion Theory. https://doi.org/10.4324/9781315099620-12

Puntoadi, D. (2011). Menciptakan Penjualan via Social Media. In Business &
Economics , E-Commerce.

Qiyang, Z., & Heekyoung, J. (2019). Learning and Sharing Creative Skills with
Short Videos: A Case Study of User Behavior in TikTok and Bilibili.
International Association of Societies of Design Research Conference.

Rola, F. (2006). Hubungan Konsep Diri Dengan Motivasi Berprestasi Pada
Remaja. USU Repository.

Samuel, H. (2006). Ekspektasi Pelanggan dan Aplikasi Bauran Pemasaran
Terhadap Loyalitas Toko Mederen dengan Kepuasan Pelanggan Sebagai
Intervening (Studi Kasus pada Hypermarket Carrefour di Surabaya). Jurnal
Manajemen Pemasaran.

Santrock, J. W. (2011). Masa Perkembangan Anak: Children. In 2.

Schiffman, L., & Kanuk, L. L. (2007). Perilaku Konsumen Edisi Kedua. In PT.
Indeks Gramedia.

Solomon, M. R., Bamossy, G. J., Askegaard, S., & Hogg, M. K. (2016). Groups
and Social Media. In Consumer Behaviour: A European Perspective.

Sugiyono. (2015). Sugiyono, Metode Penelitian dan Pengembangan Pendekatan

89



Kualitatif, Kuantitatif, dan R&D , (Bandung: Alfabeta, 2015), 407 1. Metode
Penelitian Dan Pengembangan Pendekatan Kualitatif, Kuantitatif, Dan
R&D.

Suyanto. (2006). Modified least-to-most greedy algorithm to search a minimum
sentence set. IEEE Region 10 Annual International Conference,
Proceedings/TENCON. https://doi.org/10.1109/TENCON.2006.343825

Tirmizi, M. A., Kashif-Ur-Rehman, & Saif, M. 1. (2009). An empirical study of
consumer impulse buying behavior in local markets. European Journal of
Scientific Research.

Treem, J. W., Leonardi, P. M., & van den Hooff, B. (2020). Computer-Mediated
Communication in the Age of Communication Visibility. Journal of
Computer-Mediated Communication. https://doi.org/10.1093/jcmc/zmz024

Tri Lestari, M., & Purnama, H. (2017). Social media usage by teen segmented
commercial private radio in Bandung. SHS Web of Conferences.
https://doi.org/10.1051/shsconf/20173300041

We Are Social. (2020). Hootsuite (We are Social): Indonesian Digital Report
2020. In Global Digital Insights.

Wiederhold, B. K. (2020). Social Media Use during Social Distancing. In
Cyberpsychology, Behavior, and Social Networking.
https://doi.org/10.1089/cyber.2020.29181.bkw

INTERNET

Burhan, F. A. (2020, May 06). Lampaui WhatsApp, Unduhan Aplikasi TikTok
melonjak Jadi 2 Miliar Kali. Retrieved October 14, 2020,
from katadata: https://katadata.co.id/berita/2020/05/06/lampaui-whatsapp-
unduhan-aplikasi- tiktok-melonjak-jadi-2-miliar-kali/

Fazrin, A. (2020, May 20). Selama Pandemi, Pengguna TikTok Meningkat 20
persen. Retrieved October 14, 2020, from Selular.id:
https://selular.id/2020/05/selama-pandemipengguna-tiktok-meningkat-20-

persen/
Igbal, M. (2020, June 9). TikTok Revenue and Usage Statistics (2020). Retrieved
October 14, 2020, from BusinessofApps:

https://www.businessofapps.com/data/tik-tokstatistics/

https://www.pikiran-rakyat.com/ekonomi/pr-01399518/belanja-online-meningkat-
400-persen-bpkn-masih-banyak-dikeluhkan-konsumen

90


https://katadata.co.id/berita/2020/05/06/lampaui-whatsapp-unduhan-aplikasi-%20tiktok-melonjak-jadi-2-miliar-kali/
https://katadata.co.id/berita/2020/05/06/lampaui-whatsapp-unduhan-aplikasi-%20tiktok-melonjak-jadi-2-miliar-kali/
https://selular.id/2020/05/selama-pandemipengguna-tiktok-meningkat-20-persen/
https://selular.id/2020/05/selama-pandemipengguna-tiktok-meningkat-20-persen/
https://www.businessofapps.com/data/tik-tokstatistics/
https://www.pikiran-rakyat.com/ekonomi/pr-01399518/belanja-online-meningkat-400-persen-bpkn-masih-banyak-dikeluhkan-konsumen
https://www.pikiran-rakyat.com/ekonomi/pr-01399518/belanja-online-meningkat-400-persen-bpkn-masih-banyak-dikeluhkan-konsumen

https://www.liputan6.com/bisnis/read/4359005/riset-penjualan-e-commerce-
selama-pandemi-didominasi-produk-fesyen

https://money.kompas.com/read/2020/08/04/190000226/dua-generasi-ini-jadi-
penyumbang-terbesar-transaksi-e-commerce-di-ri?page=all

https://jatim.tribunnews.com/2019/07/23/founder-handmadeshoesby-sebut-
edukasi-jadi-kunci-sukses-usaha-grosir-tas-buatan-tangan-miliknya

https://www.kabarbisnis.com/read/2893334/gandeng-ratusan-umkm-
handmadeshoesby-jadi-pemasok-terbesar-pasar-online-alas-kaki-dan-tas-dalam-

negeri
http://etheses.iainkediri.ac.id/1428/3/bab%202.pdf

https://cewekbanget.grid.id/involve/Remaja-Boleh-Boros/

91


https://www.liputan6.com/bisnis/read/4359005/riset-penjualan-e-commerce-selama-pandemi-didominasi-produk-fesyen
https://www.liputan6.com/bisnis/read/4359005/riset-penjualan-e-commerce-selama-pandemi-didominasi-produk-fesyen
https://money.kompas.com/read/2020/08/04/190000226/dua-generasi-ini-jadi-penyumbang-terbesar-transaksi-e-commerce-di-ri?page=all
https://money.kompas.com/read/2020/08/04/190000226/dua-generasi-ini-jadi-penyumbang-terbesar-transaksi-e-commerce-di-ri?page=all
https://jatim.tribunnews.com/2019/07/23/founder-handmadeshoesby-sebut-edukasi-jadi-kunci-sukses-usaha-grosir-tas-buatan-tangan-miliknya
https://jatim.tribunnews.com/2019/07/23/founder-handmadeshoesby-sebut-edukasi-jadi-kunci-sukses-usaha-grosir-tas-buatan-tangan-miliknya
https://www.kabarbisnis.com/read/2893334/gandeng-ratusan-umkm-handmadeshoesby-jadi-pemasok-terbesar-pasar-online-alas-kaki-dan-tas-dalam-negeri
https://www.kabarbisnis.com/read/2893334/gandeng-ratusan-umkm-handmadeshoesby-jadi-pemasok-terbesar-pasar-online-alas-kaki-dan-tas-dalam-negeri
https://www.kabarbisnis.com/read/2893334/gandeng-ratusan-umkm-handmadeshoesby-jadi-pemasok-terbesar-pasar-online-alas-kaki-dan-tas-dalam-negeri
http://etheses.iainkediri.ac.id/1428/3/bab%202.pdf
https://cewekbanget.grid.id/involve/Remaja-Boleh-Boros/

