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ABSTRAK 

Penerimaan Generasi Y Tentang Berita Surabaya Menjadi Zona Hitam 

Covid-19 di Media Sosial Twitter (Studi Analisis Resepsi Kualitatif Tentang 

Penerimaan Berita Surabaya Menjadi Zona Hitam Covid-19 di Media Sosial 

Twitter). Oleh Aruna Nararya Paramarta, NPM 1643010169, Skripsi. Program 

Studi Ilmu Komunikasi Fakultas Ilmu Sosial dan Politik Universitas 

Pembangunan Nasional “Veteran” Jatim. 

Penelitian pada skripsi ini adalah berfokus pada penerimaan Generasi Y 

tentang berita Surabaya menjadi zona hitam Covid-19 di Media Sosial Twitter. 

Penelitian tersebut dilakukan karena fenomena Covid-19 khususnya kota 

Surabaya yang dberitakan menjadi zona hitam Covid menjadi kontroversial bagi 

khalayak masyarakat internet pengguna media sosial Twitter. Saat ini distribusi 

berita oleh media massa beralih melalui akun media sosial dari organisasi media 

tersebut didalam platform salah satunya Twitter. Melalui media sosial Twitter 

khalayak diberi ruang sehingga mampu mengakses beragam jenis informasi. 

Permasalahan yang akan dikaji yakni bagaimana penerimaan generasi Y 

mengenai berita Surabaya menjadi Zona Hitam dalam media sosial Twitter 

periode 2 hingga 4 Juni 2020. Khalayak generasi Y merupakan yang paling 

banyak aktif di media sosial Twitter serta generasi yang akrab dengan teknologi 

dan new media. Rumusan yang digunakan yakni dengan pendekatan deskriptif-

kualitatif. Metode yang digunakan adalah analisis resepsi dengan tipe penelitian 

deskriptif nantinya peneliti mendeskripsikan penerimaan informan generasi Y 

terhadap berita Surabaya Zona Hitam di Twitter. Sedangkan Teknik pengumpulan 

data dengan cara indepth interview yang menjadi data kualitatif dari informan. 

Dalam penelitian ini diperoleh variasi penerimaan dan interpretasi yang 

diberikan informan terkait berita Surabaya Zona Hitam yang ada di Twitter. Hasil 

data penelitian akan digolongkan atas penerimaan informan tentang berita 

Surabaya Zona Hitam Covid-19 pada tiga posisi yaitu dominan hegemoni, 

negosiasi, dan oposisi. Penerimaan serta posisi informan sebagai khalayak  

tersebut sesuai frame of reference dan field of experience masing-masing.  

Kata Kunci : Penerimaan, Gen Y, Berita, Surabaya Zona Hitam, analisis 

resepsi, media sosial, Twitter 
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ABSTRACT 

Generation Y Acceptance About Surabaya News Become a Covid-19 

Black Zone on Twitter (A Qualitative Reception Analysis Study on Surabaya 

News Reception as a Covid-19 Black Zone on Twitter Social Media). By Aruna 

Nararya Paramarta, NPM 1643010169. Thesis. Communication Studies Program, 

Faculty of Social and Political Sciences, Pembangunan Nasional University 

"Veteran" East Java. 

The research in this thesis focuses on receiving Generation Y news about 

Surabaya being a black zone for Covid-19 on Twitter Social Media. The research 

was conducted because the Covid-19 phenomenon, especially the city of 

Surabaya, which is reported to be the black zone of Covid, has become 

controversial for the internet community using Twitter social media. Currently, 

the distribution of news by the mass media has shifted through the social media 

accounts of these media organizations, one of which is Twitter. Through Twitter 

social media the audience is given space so that they are able to access various 

types of information. 

The problem that will be studied is how generation Y's acceptance of 

Surabaya news into a Black Zone on Twitter social media for the period 2 to 4 

June 2020. Generation Y's audience is the most active on Twitter social media as 

well as the generation who are familiar with technology and new media. The 

formula used is a descriptive-qualitative approach. The method used is a reception 

analysis with descriptive research type. Later the researchers describe the 

acceptance of generation Y informants to the Surabaya Zona Hitam news on 

Twitter. Meanwhile, the technique of collecting data is by means of in-depth 

interviews which become qualitative data from the informants. 

In this study, it is obtained the variation of acceptance and interpretation 

given by informants related to the Surabaya Black Zone news on Twitter. The 

results of the research data will be classified according to the acceptance of 

informants about the news of the Surabaya Covid-19 Black Zone in three 

positions, namely dominant hegemony, negotiation, and opposition. The reception 

and position of informants as audiences are in accordance with their respective 

frames of reference and field of experience. 

Keywords: Reception, Gen Y, News, Surabaya Black Zone, reception 

analysis, social media, Twitter 
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