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HALAMAN MOTTO

To make the best future of your version, you must struggle first. There are not dream
comes true without hard work. This is what | got from Hendery Wong, member of
WayV.

He said:

“Work hard to create the future”

Beside of fighting for your dream, as a human, life is a process too. Process to
knowing, learning and accepting. Life brings many various phase in each part of it.
So, our task when facing those phase is like what Hendery said:

“you need to do better everyday than yesterday even if
it’s just by a little”
— Hendery WayV

Even you’ve reach your goals, keep the good habbit from the process to guide you
be a best version of yourself. Always believe that there will always be convenient
for every good things that we share.

Don't stop learning, Matahari.



HALAMAN PERSEMBAHAN

| called this is process.
And | dedicated this process for my dearest Bapak, Ayah dan Ibu.
Your daughter finally on this step.

And for myself, who have been diligent and always try to think positively for every
path you take.

For myself; let’s go on an awesome journey again and grow to be better version
of yourself.
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ABSTRAK

Innisfree adalah salah satu brand ternama di bidang industri kecantikan yang telah
ada selama 20 tahun. Ekspansi Innisfree sebagai sebuah perusahaan multinasional
(MNCs) asal Korea Selatan sangat dipengaruhi oleh meledaknya popularitas
budaya Korea (Korean Wave) secara global semenjak tahun 1990-an. Kondisi
inilah yang dimanfaatkan oleh Innisfree dalam memasarkan produk mereka.
Tulisan ini membahas mengenai strategi marketing Innisfree dalam menggunakan
figur-figur Korean Wave sebagai brand ambassador dan celebrity endorser.
Melalui pendekatan kualitatif, penulis bertujuan untuk mengamati platform media
sosial Innisfree semenjak tahun 2009 hingga 2020 guna melakukan evaluasi
terhadap lima komponen utama seorang brand ambassador (i.e., transference,
congruence, credibility, attractiveness, dan power) dan empat peranan seorang
celebrity endorsers (i.e., testimonial, endorsement, actor, spokesperson). Penelitian
ini mengekslporasi bagaimana sebuah strategi global marketing MNCs pada produk
kecantikan berkaitan erat dengan fenomena globalisasi budaya yaitu Korean Wave.
Innisfree mendapat keuntungan dari sebuah standar kencantikan baru yang dibawa
oleh bintang Korean Wave.

Kata kunci: MNCs, Innisfree, Strategi Marketing, Brand Ambassador,
Celebrity Endorser
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