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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI TINGKAT 

UNDERPRICING PADA PERUSAHAAN GO PUBLIC  

DI BURSA EFEK INDONESIA 

Abstrak 
 

Penelitian ini bertujuan untuk menganalisa dan membuktikan secara 

empiris pengaruh faktor-faktor yang terdiri dari: reputasi underwriter, ukuran 

perusahaan, Return On Asset (ROA), presentase saham yang ditawarkan dan 

financial leverage terhadap tingkat underpricing pada perusahaan go public 

yang terdaftar di Bursa Efek Indonesia. Perusahaan yang melakukan Initial 

Public Offering (IPO) di tahun 2018 merupakan populasi dalam penelitian ini. 

Seleksi dan pemilihan sampel menggunakan teknik purposive sampling. 

Setelah dilakukan seleksi dan pemilihan sampel penelitian dengan berbagai 

kriteria dihasilkan 42 perusahaan yang terpilih sebagai sampel. Penelitian ini 

menggunakan teknik analisis regresi berganda. Hasil penelitian yakni reputasi 

underwriter tidak berpengaruh signifikan terhadap underpricing, ukuran 

perusahaan tidak berpengaruh signifikan terhadap underpricing, Return On 

Asset tidak berpengaruh signifikan terhadap underpricing, presentase saham 

yang ditawarkan tidak berpengaruh signifikan terhadap underpricing, dan 

financial leverage juga tidak berpengaruh signifikan terhadap underpricing. 

Variabel independen yaitu reputasi underwriter, ukuran perusahaan, Return 

On Asset (ROA), presentase saham yang ditawarkan dan financial leverage 

tidak memiliki pengaruh secara simultan terhadap variabel dependen. 

Kata kunci : Underpricing, Reputasi Underwriter, Ukuran Perusahaan, ROA, 

Presentase Saham yang Ditawarkan, Financial Leverage. 
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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI TINGKAT 

UNDERPRICING PADA PERUSAHAAN GO PUBLIC  

DI BURSA EFEK INDONESIA 

Abstract 

 The goals of this study is to investigate and empirically demonstrate the 

impact of factors such as underwriter's reputation, company size, Return on 

Assets (ROA), percentage of shares offered and financial leverage on the level of 

underpricing in publicly traded companies listed on the Indonesia Stock 

Exchange. Companies that conducted Initial Public Offerings (IPOs) in 2018 are 

included in this study’s population. Purposive sampling is used in the selection 

and identification of samples. Following the selection and identification of a 

sample of businesses based on variety of criteria, 42 businesses were chosen as 

a sample. Multiple regression analysis methods are used in this study. The result 

of the research is that underwriter's reputation has no significant effect on 

underpricing, company size has no significant effect on underpricing, Return on 

Assets has no significant effect on underpricing, the percentage of shares offered 

has no significant effect on underpricing, and financial leverage has no significant 

effect on underpricing. The dependent variable is not affected variables of 

underwriter credibility, business size, Return On Assets (ROA), precentage of 

shares offered, and financial leverage. 

Keywords: Underpricing, Underwriter’s reputation, Company Size, ROA, 

Percentage of Shares Offered,Financial Leverage. 
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