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ABSTRACT 

The purpose of the research is to test and prove that CSR strengthens the factors of firm 

value in company basic industrial and chemical manufacturing listed on Indonesia Stock 

Exchange in 2015-2019. This research type uses a quantitative research approach. 

Sample determining method using purposive sampling on 71 manufacturing companies 

that publish annual report in 5-year study period. Technique data analysis using PLS 

(Partial Least Square) by Warp PLS software version 7.0. From hypothesis testing 

results, it’s concluded that GCG has no effect on firm value, financial performance has a 

significant positive effect on firm value, firm size has a significant negative effect on firm 

value, and CSR as variabel moderator showed unable to moderate the impact of GCG, 

financial performace, and firm size againt firm value. 

Keywords: Corporate Social Responsibility, GCG (Manajerial Ownership), Financial 

Performance (ROA), Firm Value (Tobins’Q), Firm Size  
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