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ABSTRAK 

 

Penelitian ini dilakukan untuk menguji  pengaruh Corporate Social 

Responsibility dan solvabilitas  terhadap  nilai  perusahaan melalui  Good 

Corporate Governance  pada perusahaan  yang  terdaftar  di  Bursa  Efek  

Indonesia  (BEI)  tahun 2015-2019. Jenis penelitian adalah kuantitatif 

menggunakan data sekunder dan alat uji Warp PLS dengan metode purposive 

sampling. Hasil dari penelitian ini yaitu Good Corporate Governance dapat 

dipengaruhi Corporate Social Responsibility, Good Corporate Governance tidak  

dapat  dipengaruhi  oleh  solvabiitas,  nilai  perusahaan  tidak dapat dipengaruhi 

oleh Good Corporate Governance, nilai perusahaan tidak dapat dipengaruhi 

langsung oleh Corporate Social Responsibility, nilai perusahaan dipengaruhi 

langsung oleh solvabiitas, nilai perusahaan tidak dapat dipengaruhi Corporate 

Social Responsibility melalui Good Corporate Governance, dan nilai perusahaan 

tidak dapat dipengaruhi oleh solvabilitas melalui Good Corporate Governance. 

Kata Kunci : CSR,Solvabilitas,Nilai Perusahaan,GCG 
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GOVERNANCE AS INTERVENING VARIABLES 
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ABSTRACT 

 

This study was conducted to examine the effect of Corporate Social Responsibility 

and solvency on firm value through Good Corporate Governance in companies 

listed on the Indonesia Stock Exchange (IDX) in 2015-2019. This type of research 

is quantitative using secondary data and Warp PLS test equipment with purposive 

sampling method. The results of this study are that Good Corporate Governance 

can be influenced by Corporate Social Responsibility, Good Corporate 

Governance cannot be influenced by solvency, firm value cannot be influenced by 

Good Corporate Governance, firm value cannot be directly influenced by 

Corporate Social Responsibility, firm value is directly influenced by solvency. , firm 

value cannot be influenced by Corporate Social Responsibility through Good 

Corporate Governance, and firm value cannot be influenced by solvency through 

Good Corporate Governance. 

Keyword : CSR,Solvency, Corporate Value,GCG 
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