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ABSTRAK 

Produk roti merupakan salah satu jenis pangan yang paling dikenal di 

kota Lamongan. Salah satu usaha industri roti di Lamongan yaitu Lyly Bakery 

Lamongan. Lyly Bakery Lamongan perlu menyusun strategi agar tetap bertahan 

dan dapat mengembangkan usahanya agar lebih maju. Penelitian ini bertujuan 

untuk mengetahui karakteristik konsumen Lyly Bakery Lamongan dan untuk 

mengetahui pengaruh kualitas produk, kualitas pelayanan, budaya dan sosial 

terhadap keputusan pembelian konsumen lyly bakery Lamongan. Penelitian ini 

menggunakan 100 responden sebagai sampel penelitian dan teknik penentuan 

sampel menggunakan metode purposive sampling. Responden dalam penelitian 

ini adalah konsumen Lyly Bakery Lamongan yang pernah membeli dan 

mengkonsumsi roti Lyly minimal 2 kali.  Metode analisis yang digunakan adalah 

Partial Least Square menggunakan Warp PLS 7.0. Karakteristik konsumen  Lyly 

Bakery Lamongan sebagian besar perempuan dengan usia 17-25 tahun  

dengan tingkat pendidikan SMA/SMK dan pendapatan/uang saku sekitar Rp 

500.000 – Rp 1.500.000 per bulan. Hasil penelitian menunjukkan bahwa kualitas 

produk, kualitas pelayanan, faktor budaya dan faktor sosial berpengaruh secara 

signifikan terhadap keputusan pembelian roti Lyly Bakery Lamongan.  

 

Kata Kunci : Kualitas Produk, Kualitas Pelayanan, Faktor Budaya, Faktor Sosial, 

Keputusan Pembelian, Lyly Bakery Lamongan 
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ABSTRACT 

Bread products are one of the most well-known types of food in the city of 

Lamongan. One of the bread industry businesses in Lamongan is Lyly Bakery 

Lamongan. Lyly Bakery Lamongan needs to develop a strategy in order to 

survive and be able to develop its business to be more advanced. This study 

aims to determine the characteristics of consumers Lyly Bakery Lamongan and to 

determine the effect of product quality, service quality, culture and social on 

consumer purchasing decisions Lyly bakery Lamongan. This study used 100 

respondents as the research sample and the sampling technique used purposive 

sampling method. Respondents in this study were Lyly Bakery Lamongan 

consumers who had bought and consumed Lyly bread at least 2 times. The 

analytical method used is Partial Least Square using Warp PLS 7.0. The 

characteristics of consumers of Lyly Bakery Lamongan are mostly women aged 

17-25 years with a high school / vocational education level and an income / 

pocket money of around IDR 500,000 - IDR 1,500,000 per month. The results 

showed that product quality, service quality, cultural factors and social factors 

had a significant effect on purchasing decisions for Lyly Bakery Lamongan bread. 

 

Kewords: Product Quality, Service Quality, Cultural Factors, Social Factors, 

Purchase Decision, Lyly Bakery Lamongan 
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