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ABSTRAKSI

NURUL KUSNIAH, 17042010123, PENGARUH CITRA MEREK DAN
KUALITAS PELAYANAN TERHADAP LOYALITAS PELANGGAN
PADA CV. AYO LIBURAN TOUR&TRAVEL GRESIK

Penelitian ini bertujuan untuk mengetahui: (1) pengaruh citra merek dan kualitas
pelayanan pada loyalitas pelanggan CV. Ayo Liburan Tour&Travel Gresik (2)
pengaruh citra merek terhadap loyalitas pelanggan pada CV. Ayo Liburan
Tour&Travel Gresik (3) pengaruh kualitas pelayanan terhadap loyalitas pelanggan
pada CV. Ayo Liburan Tour&Travel Gresik.

Metode penelitian ini menggunakan metode kuantitatif. Populasi dalam penelitian
ini adalah pelanggan CV. Ayo Liburan Tour&Travel Gresik. Sedangkan sampel
yang diambil berjumlah 100 orang. Teknik analisis data yang digunakan adalah
regresi linier berganda.

Berdasarkan hasil penelitian ini bahwa Fhitung yaitu HO ditolak dan H1 diterima
sehingga dapat disimpulkan bahwa variabel bebas Citra Merek (X1) dan Kualitas
Pelayanan (X2) memiliki pengaruh signifikan terhadap variabel terikat Loyalitas
Pelanggan (Y) . Hasil thitung Citra Merek yaitu HO ditolak dan H1 diterima, hal
ini berarti Citra Merek (X1) berpengaruh signifikan secara parsial terhadap
Loyalitas Pelanggan (). Sedangkan hasil thitung Harga yaitu HO ditolak dan H1
diterima, hal ini berarti Kualitas Pelayanan (X2) berpengaruh signifikan secara
parsial terhadap Loyalitas Pelanggan ().

Kata Kunci: Citra Merek, Kualitas Pelayanan



ABSTRACT

NURUL KUSNIAH, 17042010123, INFLUENCE OF BRAND IMAGE AND
SERVICE QUALITY ON CUSTOMER LOYALTY IN CV. LET'S
HOLIDAY TOUR & TRAVEL GRESIK

This study aims to determine: (1) the effect of brand image and service quality
on customer loyalty CV. Come on Holidays Tour & Travel Gresik (2) the
influence of brand image on customer loyalty at CV. Come on Holidays Tour &
Travel Gresik (3) the influence of service quality on customer loyalty at CV.
Come on Vacation Tour & Travel Gresik.

This research method using quantitative methods. The population in this study
were customers of CV. Come on Vacation Tour & Travel Gresik. While the
samples taken were 100 people. The data analysis technique used is multiple
linear regression.

Based on the results of this study that Fcount, namely HO is rejected and H1 is
accepted, it can be concluded that the independent variable Brand Image (X1)
and Service Quality (X2) has a significant effect on the dependent variable
Customer Loyalty (Y). The result of tcount Brand Image is that HO is rejected
and H1 is accepted, this means that Brand Image (X1) has a partially significant
effect on Customer Loyalty (Y). While the results of tcount Price, namely HO
rejected and H1 accepted, this means that Service Quality (X2) has a partially
significant effect on Customer Loyalty (Y).

Keywords: Brand Image, Service Quality
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