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ABSTRACT 

Indonesia is one of the largest coffee exporting countries (HS 090111) in 

the United States market after Brazil, Colombia, Vietnam and Guatemala and still 

has not been able to shift these four countries in exporting their coffee commodity. 

This study aims to analyze the competitiveness and export performance of coffee 

(HS 090111) in the United States market using data analysis methods such as 

Revealed Comparative Advantage (RCA), Revealed Symmetric Comparative 

Advantage (RSCA), and Constant Market Share (CMS). This research is classified 

as a descriptive quantitative research using annual time series data, namely the 

2010-2019 period obtained from the International Trade Center (ITC). The 

results of this study indicate that the value of Indonesia's RCA> 1 and the value of 

Indonesia's RSCA > 0 This shows that Indonesia still has a competitive edge, even 

though it is lower than Brazil, Colombia and Guatemala and Indonesia is still 

superior to Vietnam. Meanwhile, the CMS value states that the Indonesian coffee 

commodity is less desirable in the United States market, however, there is an 

increase in demand for Indonesian coffee commodities and Indonesian coffee 

commodities have strong competitiveness in the US market. 
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ABSTRAK 

Indonesia merupakan salah satu negara pengekspor komoditi kopi (HS 

090111) di pasar Amerika Serikat terbesar setelah Brazil, Colombia, Vietnam, dan 

Guatemala dan masih belum bisa menggeser keempat negara tersebut dalam 

mengekspor komoditi kopinya. Penelitian ini bertujuan untuk menganalisis daya 

saing serta kinerja ekspor komoditi kopi (HS 090111) di pasar Amerika Serikat 

dengan menggunakan metode analisis data berupa Revealed Comparative 

Advantage (RCA), Revealed Symmetric Comparative Advantage (RSCA), dan 

Constant Market Share (CMS). Penelitian ini tergolong jenis penelitian kuantitatif 

deskriptif dengan menggunakan data time series tahunan yakni periode 2010-2019 

yang diperoleh dari International Trade Center (ITC). Hasil penelitian ini 

menunjukkan bahwa nilai RCA Indonesia > 1 dan nilai RSCA Indonesia > 0 hal 

tersebut menunjukkan bahwa Indonesia masih memiliki daya saing meskipun 

lebih rendah dibandingkan Brazil, Colombia, dan Guatemala dan Indonesia masih 

lebih unggul dibandingkan Vietnam. Sedangkan nilai CMS menyatakan bahwa 

komoditi kopi Indonesia kurang diminati di pasar Amerika Serikat, akan tetapi 

terdapat peningkatan permintaan terhadap komoditi kopi Indonesia serta komoditi 

kopi Indonesia memiliki daya saing yang kuat di pasar Amerika Serikat. 

Kata Kunci : CMS, Daya Saing, Ekspor, Kopi, RCA, RSCA 
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