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ABSTRAK

Penelitian ini bertujuan untuk membuktikan adanya pengaruh opinion shopping
dan disclosure terhadap opini audit going concern dengan prior opinion sebagai
variabel moderasi. Populasi penelitian ini adalah perusahaan sektor finance yang
terdaftar di BEI. Sampel dipilih dengan menggunakan teknik purposive sampling
sejumlah 100 perusahaan. Teknik analisis data yang digunakan SEM berbasis
Partial Least Square (PLS) dengan software SmartPLS 3.0. Berdasarkan hasil
analisis disimpulkan bahwa opinion shopping berpengaruh terhadap opini audit
going concern, sedangkan disclosure tidak berpengaruh terhadap opini audit
going concern. Hasil selanjutnya adalah opinion shopping berpengaruh terhadap
opini audit going concern dimoderasi prior opinion, sedangkan disclosure tidak
berpengaruh terhadap opini audit going concern dimoderasi prior opinion.

Kata kunci: Opinion Shopping; Disclosure; Prior Opinion; Opini Audit Going
Concern.

ABSTRACT

This research goal is to prove the effect of opinion shopping and disclosure on
the going concern opinion with prior opinion as moderating variable. The
population of this research is companies in sector finance that listed in BEI. The
sample is selected with purposive sampling technique of 100 companies. The
analysis technigue used is SEM based on Partial Least Square (PLS) with
SmartPLS 3.0 software. Based on the results, this research found that there is
effect of opinion shopping on going concern audit opinion, but there is no effect of
disclosure on going concern audit opinion. The next result is there is moderating
effect of prior opinion on the effect of opinion shopping on the going concern
audit opinion, but there is no moderating effect of prior opinion on the effect of
disclosure on the going concern audit opinion.

Keyword: Opinion Shopping; Disclosure; Prior Opinion; Going Concern Audit
Opinion.
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