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ABSTRAK 
 

Penelitian ini bertujan mengetahui bagaimana mencapai efesiensi dalam 
pemasaran tanaman bonsai dan pengembangan usaha agar dapat 
mengembangkan usahanya sehingga mampu mendapatkan hasil yang 
diinginkan. Analisis data yang digunakan adalah marjin pemasaran, keuntungan 
pemasaran dan efisiensi pemasaran. Berdasarkan hasil penelitian disimpulkan 
bahwa pemasaran yang terjadi sentra tanaman bonsai di Kecamatan Driyorejo 
Kabupaten Gresik dikatakan efisien dengan perolehan keuntungan pemasaran 
disetiap jenis tanaman bonsai cukup tinggi yaitu daun dolar memperoleh 
keuntungan sebesar Rp. 2.826.500 / tanaman, bonsai bougenville memperoleh 
keuntungan sebesar Rp. 2.503.000 / tanaman, dan bonsai serut memperoleh 
keuntungan sebesar Rp. 1.797.000 / tanaman. 
 
Kata Kunci: Efisensi Pemasaran, Saluran Pemasaran, Bonsai 
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ABSTRACT 
 

This study aims to find out how to achieve efficiency in the marketing of bonsai 
plants and business development in order to develop their business so that they 
can get the desired results. Analysis of the data used is marketing margin, 
marketing profit and marketing efficiency. Based on the results of the study, it was 
concluded that the marketing that occurred at the center of bonsai plants in 
Driyorejo District, Gresik Regency was said to be efficient with the acquisition of 
marketing profits for each type of bonsai plant which was quite high, namely dollar 
leaves earning a profit of Rp. 2,826,500 / plant, Bonsai Bougenville earns a profit 
of Rp. 2,503,000 / plant, and the shaved bonsai earns a profit of Rp. 1,797,000 / 
plant. 
 
Keywords: Marketing efficiency, Marketing Channels, Bonsai 
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