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ABSTRAKSI 

ANDI RAHARJO, 17042010077, PENGARUH ECONOMIC VALUE 

ADDED DAN MARKETING VALUE ADDED TERHADAP RETURN 

SAHAM PADA PERUSAHAAN YANG TERGABUNG DI IDX30 YANG 

LISTING DI BURSA EFEK INDONESIA 

Latar belakang investor menginvestasikan hartanya di pasar modal ialah 

untuk mendapatkan pundi-pundi keuntungan. Dalam konteks investasi, tinkat 

keuntungan investasi disebut sebagai return. Sedangkan pendapatan yang 

diharapkan oleh investor (return) ialah deviden dan capital gain. Deviden 

berfungsi untuk mengukur jumlah deviden per lembar saham terhadap harga 

saham dalam bentuk presentase sehingga semakin tinggi Devidend Yield, maka 

investor akan semakin tertarik untuk membeli saham tersebut karena untung. 

Analisis yang sering digunakan oleh perusahaan dalam pengukuran 

kinerjanya adalah analisis rasio keuangan. Meskipun analisis rasio keuangan 

digunakan oleh investor Sebagai alat ukur konvensional, kekurangan utama dari 

analisis rasio ini adalah mengabaikan biaya modal, maka dari itu sulit untuk 

mengetahui apakah perusahaan berhasil menciptakan nilai sebuah perusahaan di 

mata investor atau tidak.  Maka dari itu, konsep Economic Value Added (EVA) 

dan Market Value Added (MVA) digunakan sebagai metode pengukuran kinerja 

keuangan dan pasar untuk mengatasi kekurangan dari rasio keuangan yang 

biasanya dipakai oleh investor. 

Penelitian menggunakan metode kuantitatif, data sekunder yang diperoleh 

dari website BEIyaitu data keuangan perusahaan yang tergabung di IDX30 yang 

listing di BEI periode 2016-2018. Metode analisis data menggunakan Uji asumsi 

klasik. Metode uji hipotesis menggunakan regresi linear berganda. Populasi yang 

digunakan yaitu keseluruh perusahaan yang tergabung di IDX30, sedangkan 

sampel yang diambil diperoleh 12 perusahaan periode 2016-2018.  

Berdasarkan hasil penelitian, EVA menunjukkan pengaruh negatif dan 

tidak signifikanterhadap Return Saham, Sedangkan MVA menunjukkan pengaruh 

positif dan signifikan terhadap Return Saham. Dari hasil Uji F menunjukkan 

bahwa kedua variabel (EVA dan MVA) menunjukkan pengaruh secara simultan 

terhadapReturn Saham 

Kata Kunci: Economic Value Added, Market Value Added, Return Saham 
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ABSTRACTION 

ANDI RAHARJO, 17042010077, THE EFFECT OF ECONOMIC VALUE 

ADDED AND MARKETING VALUE ADDED ON SHARE RETURNS IN 

IDX30 COMPANIES THAT ARE LISTING IN INDONESIA STOCK 

EXCHANGE 

 The background of investors investing their assets in the capital market is 

to get coffers of profits. In the context of investment, the rate of return on 

investment is referred to as return. Meanwhile, the income expected by investors 

(return) is dividends and capital gains. Dividend serves to measure the amount of 

dividend per share against the share price in the form of a percentage so that the 

higher the Devidend Yield, the more interested investors will be to buy these 

shares because of profits. 

 The analysis that is often used by companies in measuring their 

performance is financial ratio analysis. Although financial ratio analysis is used 

by investors as a conventional measuring tool, the main drawback of this ratio 

analysis is that it ignores the cost of capital, therefore it is difficult to know 

whether the company has succeeded in creating a company's value in the eyes of 

investors or not. Therefore, the concept of Economic Value Added (EVA) and 

Market Value Added (MVA) is used as a method of measuring financial and 

market performance to overcome the shortcomings of financial ratios that are 

usually used by investors. 

 This research uses quantitative methods, secondary data obtained from the 

IDX website, namely the financial data of companies incorporated in IDX30 

which are listed on the IDX for the 2016-2018 period. The data analysis method 

used the classical assumption test. Hypothesis testing method uses multiple linear 

regression. The population used is all companies that are members of the IDX30, 

while the samples taken were obtained from 12 companies for the 2016-2018 

period. 

 Based on the research results, EVA shows a negative and insignificant 

effect on Stock Returns, while MVA shows a positive and significant effect on 

Stock Returns. From the results of the F test shows that the two variables (EVA 

and MVA) show a simultaneous influence on Stock Return. 

Keywords: Economic Value Added, Market Value Added, Stock Return


