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ABSTRAK

Mewujudkan loyalitas merek sangat penting bagi perusahaan agar merek
terus dikenal dan tertanam kuat di benak konsumen. KFC merupakan salah satu
merek yang terkenal sekaligus pelopor restoran fast food di Indonesia. Penelitian
ini bertujuan untuk mengetahui pengaruh Citra Merek dan Kepercayaan Merek
terhadap Loyalitas Merek.

Jenis penelitian ini adalah kuantitatif menggunakan metode survey pada
pelanggan KFC yang ada di Surabaya . Sampel penelitian sejumlah 385 responden
yang ditarik menggunakan teknik purposive sampling. Data dikumpulkan
menggunakan kuesioner. Teknik analisis yang digunakan adalah Regresi Linier
Berganda.

Hasil penelitian menunjukkan bahwa secara simultan Citra Merek dan
Kepercayaan Merek berpengaruh signifikan terhadap Loyalitas Merek. Secara
parsial, Citra Merek dan Kepercayaan Merek berpengaruh positif dan signifikan
terhadap Loyalitas Merek.

Kata Kunci: Citra Merek, Kepercayaan Merek, Loyalitas Merek.



ABSTRACT

Realizing brand loyalty is very important for the company so that the brand
continues to be known and firmly entrenched in the minds of consumers. KFC is a
well-known brand as well as a pioneer of fast food restaurants in Indonesia. This
study aims to determine the effect of Brand Image and Brand Trust on Brand
Loyalty.

This type of research is quantitative using a survey method on KFC
customers in Surabaya. The research sample was 385 respondents who were drawn
using purposive sampling technique. Data were collected using a questionnaire.
The analysis technique used is multiple linear regression.

The results showed that simultaneously Brand Image and Brand Trust had
a significant effect on Brand Loyalty. Partially, Brand Image and Brand Trust have
a positive and significant effect on Brand Loyalty.

Keywords: Brand image, Brand trust, Brand loyalty.
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