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ABSTRAKSI 

 

INDUSTRI KREATIF WAYANG KULIT SEBAGAI 

REPRESENTASI IDENTITAS LOKAL BEJIJONG, 

TROWULAN, MOJOKERTO 

 

 
Bima Husada Sakti 

 
 Konsep ekonomi kreatif menggunakan prinsip pengetahuan atau 

kreativitas intelaktual sebagai basis pembangunan ekonomi. Dengan 

berkembangnya industri kreatif di Indonesia dapat membantu membangkitkan 

budaya-budaya lokal di Indonesia termasuk budaya kesenian wayang, maka tidak 

dapat dihindari berbagai warisan budaya tradisional, seperti industri kreatif 

wayang kulit di Mojokerto mulai termarginalkan. Industri kreatif wayang kulit 

sebagai bentuk kesenian sangat dekat dengan dinamika kehidupan masyarakat 

yang menjadi pendukungnya, dengan kata lain dapat menjadi representasi dari 

identitas suatu masyarakat Desa Bejijong, Trowulan, Mojokerto, akan tetapi 

masyarakat Desa Bejijong, Trowulan, Mojokerto kurang tertarik dengan industri 

kreatif wayang kulit, walaupun kesenian ini masih difungsikan sebagai salah satu 

sajian penting dalam berbagai upacara/ritual. 

 Metode penelitian ini adalah deskriptif kualitatif dengan pengambilan data 

primer melalui wawancara in depth interview serta observasi dari informan terkait. 

Berdasarkan hasil penelitian bahwa: 1. deskriptif Industri kreatif wayang 

kulit sebagai representasi identitas lokal Desa Bejijong, Trowulan, Mojokerto 

dalam level lingkungan, banyak peninggalan-peninggalan bersejarah zaman 

Majapahit, selain industri kreatif wayang kulit, yaitu kampung desa, Candi 

Brahu,, Kerjainan Logam, Mahavihara Majapahit dan Tumpeng Paripurna. 2. 

Representasi mengenai deskriptif nilai-nilai identitas lokal Desa Bejijong, 

Trowulan, Mojokerto melalui industri wayang kulit dalam level representasi, 

narasi wayang kulit Jawa Timuran sebagai dramatic story telling seakan-akan 

mendongeng, bukan memainkan drama. Konvensi naratif yang dimiliki wayang 

kulit Jawa Timuran berdampak pada eksistensi wayang kulit Jawa khas 

Majapahit. 3. Representasi mengenai deskriptif nilai-nilai identitas lokal Desa 

Bejijong, Trowulan, Mojokerto bahwa ideologi konservatif yaitu tetap 

mempertahankan atribut kuat Majapahit, baik dari unsur penyangganya. Dengan 

kata lain ideologi dirumuskan dalam bentuk tujuan yang hendak dicapai dan cara-

cara yang digunakan untuk mencapai tujuan tersebut serta dapat dilihat perannya 

melalui industri kreatif wayang kulit 

 

 

 

Kata Kunci : Industri Kreatif, Niliai-Nilai Lokal, Representasi 
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ABSTRACT 

 

 

WAYANG KULIT CREATIVE INDUSTRY AS REPRESENTATION OF 

IDENTITY LOCATION OF BEJIJONG VILLAGE, TROWULAN, 

MOJOKERTO 

 
Bima Husada Sakti 

 

 The concept of creative economy uses the principle of intellectual 

knowledge or creativity as the basis of economic development. With the 

development of the creative industry in Indonesia can help awaken local cultures 

in Indonesia including the culture of puppet art, it is inevitable that various 

traditional cultural heritages, such as the shadow puppet creative industry in 

Mojokerto, begin to be marginalized. Wayang kulit creative industry as a form of 

art is very close to the dynamics of the life of the people who support it, in other 

words it can be a representation of the identity of a community of Bejijong, 

Trowulan, Mojokerto villages, but the people of Bejijong, Trowulan, Mojokerto 

villages are not interested in the creative wayang kulit industry, although this art 

is still functioned as an important dish in various ceremonies / rituals. 

 This research method is descriptive qualitative with primary data taking 

through interview in depth interview and observation from related informant. 

 Based on the results of research that: 1. Puppet creative industry as a 

representation of local identity Bejijong Village, Trowulan, Mojokerto in the level 

of reality that focuses on environmental aspects (environment), given that in 

Bejijong Village, Trowulan, Mojokerto there are many historic relics of the 

Majapahit era . 2. Representation of the local identity values of Bejijong, 

Trowulan, Mojokerto villages through the wayang kulit industry at the level of 

representation, that aspects of the East Javanese shadow puppet narrative in the 

Bejijong village, Mojokerto can be said as dramatic story telling as if they were 

storytelling, not playing drama . The narrative conventions of the East Javanese 

shadow puppet have an impact on the existence of the East Javanese shadow 

puppet. 3. Representation of local identity values in Bejijong Village, Trowulan, 

Mojokerto through the wayang kulit industry in the aspect of ideology, that 

conservative ideology is still maintaining the strong attributes of Majapahit, both 

from its supporting elements. In other words ideology is formulated in the form of 

objectives to be achieved and ways used to achieve these goals and can be seen its 

role through the creative industry of shadow puppets 
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