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ABSTRAK 

 

RAHEL CLAUDEA CELLONA, 1443010299, REPRESENTASI PERAN 

SUAMI DALAM IKLAN RAMAYANA (Analisis Semiotika Pada Iklan 

Ramayana versi “Warna Kebahagiaan Series Ramayana-Tulusnya Cinta”) 

 

Fokus riset ini ialah hendak mengeksplorasi peran suami dalam iklan 

Ramayana versi “Warna Kebahagiaan Series Ramayana-Tulusnya Cinta”, identitas 

pria dalam iklan tersebut digambarkan berbeda dari tampilan pria dalam iklan lain. 

Seringkali kita temui gambaran pria dengan kegiatan yang biasanya dikerjakan oleh 

laki-laki. Seperti olahragawan, petinju, sepakbola, berlari atau balap motor/mobil dll. 

Iklan Ramayana versi “Warna Kebahagiaan Series Ramayana-Tulusnya Cinta”  

memberi gambaran baru mengenai gambaran peran gender pria, bahwasannya pria 

tidak hanya digambarkan dari fisiknya tetapi dengan kegiatan yang ia lakukan. Laki-

laki pada umumnya mewarisi sifat maskulin, namun pandangan terhadap sifat 

maskulin tersebut sudah menjadi sebuah budaya, jadi terciptalah pergeseran peran 

gender. 

Peneliti menggunakan metode analisis semiotik John Fiske untuk mengupas 

pesan yang tersembunyi didalam iklan. Dari hasil analisis berdasarkan rumusan 

masalah, ditemukan gambaran peran pria pada iklan, menampilkan pesan bahwa 

peran pria digambarkan mendominasi dalam kegiatan domestik pada kegiatan 

pekerjaan rumah tangga dan mengasuh anak yang menurut pandangan masyarakat 

bahwa kegiatan domestik merupakan wilayah peran wanita.  

 Hasil dari penelitin ini dapat disimpulkan bahwa representasi peran suami 

dalam iklan Ramayana versi “Warna Kebahagiaan Series Ramayana-Tulusnya Cinta” 

adalah ingin mengubah tatanan gender yang selama ini ada dan ingin menampilkan 

tatanan gender yang berbeda. Untuk membentuk persepsi di masyarakat bahwa pria 

mampu untuk melakukan peran wanita sehingga seharusanya untuk melakukan 

pekerjaan mengurus rumahtangga adalah pekerjaan yang bisa dilakukan bersama-

sama antara wanita dan pria karena pria dianggap sebenarnya mampu untuk 

melakukan pekerjaan itu.   

Keywords: Gender, budaya, masyarakat 



 
 

 
 

ABSTRACT 

 

RAHEL CLAUDEA CELLONA, 1443010299, REPRESENTATION OF 

HUSBAND ROLE IN RAMAYANA ADVERTISEMENT (Semiotic Analysis on 

Ramayana Advertisements version of "Ramayana-Tulus Series Happiness 

Colors of Love") 

 

The focus of this research is to explore the role of the husband in the 

Ramayana advertisement version of "Ramayana-Tulusnya Happiness Color of 

Love", the male identity in the advertisement is described differently from the 

appearance of men in other advertisements. Often we find images of men with 

activities that are usually done by men. Like sportsmen, boxers, football, 

running or motorbike / car racing etc. The Ramayana advertisement version of 

"The Color of Happiness of the Ramayana-Tulusnya Series of Love" gives a new 

picture of the description of men's gender roles, that men are not only depicted 

from their physical but with the activities they do. Men generally inherit 

masculine qualities, but this view of masculine character has become a culture, 

so a shift in gender roles is created. 

The researcher used John Fiske's semiotic analysis method to explore the 

hidden message in the ad. From the results of the analysis based on the 

formulation of the problem, an overview of the role of men in advertising was 

found, showing the message that the role of men was described as dominating 

domestic activities in domestic work and childcare activities which in the 

community's view that domestic activities were the role of women. 

The results of this research can be concluded that the representation of 

the role of the husband in the Ramayana advertisement version of "The 

Ramayana-Tulusnya Happiness Color of Love" is to change the gender order 

that has existed so far and want to display a different gender order. To shape the 

perception in the community that men are able to carry out the role of women so 

that they should do household work is work that can be done jointly between 

women and men because men are considered capable of doing the work. 

Keywords: Gender, culture, society 

 

 

 


