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ABSTRAKSI

YANTI ROSALIA, 1542010094, Pengaruh Kualitas Produk dan Harga
Terhadap Minat Beli Konsumen Kober Mie Setan Semolowaru Surabaya ( Studi
Kasus Pada Kober Mie Setan Semolowaru Surabaya).

Penelitian ini bertujuan untuk mengetahui : (1) pengaruh kualitas produk dan
harga secara simultan terhadap minat beli konsumen pada Kober Mie Setan
Semolowaru Surabaya (2) pengaruh kualitas produk secara parsial terhadap minat
beli konsumen pada Kober Mie Setan Semolowaru Surabaya (3) pengaruh harga
secara parsial terhadap minat beli konsumen pada Kober Mie Setan Semolowaru
Surabaya.

Metode penelitian ini menggunakan metode kuantitatif. Data penelitian ini
diperoleh dengan menyebarkan kuisioner sebanyak sampel yang diambil yaitu
sebanyak 100 orang dengan teknik probability sampling. Teknik analisis data yang
digunakan adalah analisis regresi linier berganda. Penyebaran kuisioner dengan
jumlah variabel sebanyak 2 variabel dan diolah menggunakan bantuan aplikasi SPPS
versi 20.

Berdasarkan hasil penelitian ini bahwa hasil Fnitung yaitu dimana nilai Fhitung
(85,717 ) > Fravel (3,09) sehingga dapat disimpulkan bahwa variabel kualitas produk
(X1), harga (X2) berpengaruh secara simultan terhadap minat beli (Y). Hasil thitung
(5,600) > tabel (1,984) maka Ho ditolak dan Ha diterima, hal ini berarti kualitas produk
(X1) mempunyai pengaruh secara parsial terhadap minat beli (). Hasil thitung (2,927)
> trabel (1,984), maka Ho ditolak dan Hz diterima hal ini berarti harga (X2) mempunyai
pengaruh secara parsial terhadap minat beli ().

Kata Kunci: Kualitas Produk, Harga, dan Minat Beli



ABSTRACT

YANTI ROSALIA, 1542010094, The Effect of Product Quality and Price on
Consumer Purchase Interest in Kober Mie Setan Semolowaru Surabaya (Case
Study on Kober Mie Setan Semolowaru Surabaya).

This study aims to determine: (1) the effect of product quality and price
simultaneously on consumer buying interest in Kober Mie Setan Semolowaru
Surabaya (2) the effect of product quality partially on consumer buying interest in
Kober Mie Setan Semolowaru Surabaya (3) the effect of price partial to consumer
buying interest in Kober Mie Setan Semolowaru Surabaya.

This research method uses quantitative methods. The data of this study were
obtained by distributing questionnaires as many as the samples taken were as many
as 100 people with probability sampling techniques. The data analysis technique used
is multiple linear regression analysis. Distribution of questionnaires with a number of
variables as much as 2 variables and processed using the help of SPPS application
version 20.

Based on the results of this study that the results of Fcount is where the
value of Fcount (85.717)> Ftable (3.09) so that it can be concluded that the product
quality variable (X1), price (X2) simultaneously influence the buying interest (Y).
Tcount (5.600)> t table (1.984) then HO is rejected and H1 is accepted, this means
that product quality (X1) has a partial influence on buying interest (Y). Tcount
(2,927)> t table (1,660), then HO is rejected and H1 is accepted. This means that
price (X2) has a partial influence on buying interest (Y).

Keywords: Product Quality, Price,and Purchase Interest
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