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ABSTRACT 

 

Muhammad Alfan Fitroni (20042010033), The Influence of Ease of Use, 

Quality of Information, and Ease of Transactions Through Buying Interest as 

an Intervening Variable on Purchase Decisions for Train Tickets on the 

ACCESS BY KAI Application (A Study on Students of FISIP UPN Veteran 

East Java) 

 

 This study aims to evaluate and understand the impact of ease of use, 

quality of information, and ease of transactions on purchasing decisions of train 

tickets through buying interest. The research employed a quantitative approach, 

involving the distribution of questionnaires to FISIP students at the East Java 

Veteran National Development University who utilized the Access By KAI 

application for acquiring train tickets. Employing the Non Probability Sampling - 

Purposive Sampling method, 100 participants were chosen for this investigation. 

Data analysis was conducted using Structural Equation Modeling - Partial Least 

Square (SEM-PLS) through the utilization of SmartPLS version 4.0 statistical 

software. The findings of the research reveal that the inclination to make a 

purchase is positively and significantly affected by the quality of information and 

ease of use, whereas it is not influenced by transactional ease. Information quality 

exhibits a substantial and positive impact on purchasing decisions, in contrast to 

transactional ease, which lacks a considerable influence on such decisions. The 

convenience of use significantly impacts purchasing decisions through the 

intention to buy. In summary, the intention to purchase has a positive and 

noteworthy effect on purchasing decisions. Ease of use and information quality 

positively and significantly influence purchasing decisions through the intention 

to buy, while transactional ease does not exert a significant impact on purchasing 

decisions through the intention to buy. 

 

Keywords: Ease of Use, Quality of Information, Ease of Transactions, Buying 

Interest, Purchase Decisions 
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ABSTRAK 
 

Muhammad Alfan Fitroni (20042010033), Pengaruh Kemudahan 

Penggunaan, Kualitas Informasi, Dan Kemudahan Transaksi Melalui Minat 

Beli Sebagai Variabel Intervening Terhadap Keputusan Pembelian Tiket 

Kereta Api Pada Aplikasi Access By KAI (Studi Pada Mahasiswa FISIP UPN 

Veteran Jawa Timur) 

 

 Penelitian ini bertujuan untuk mengevaluasi dan memahami dampak 

kemudahan penggunaan, kualitas informasi, dan kemudahan transaksi terhadap 

keputusan pembelian tiket kereta api melalui minat beli. Metode kuantitatif yang 

diterapkan dalam penelitian ini adalah penyebaran kuesioner kepada mahasiswa 

FISIP Universitas Pembangunan Nasional Veteran Jawa Timur yang 

menggunakan aplikasi Access By KAI untuk pembelian tiket kereta api. Melalui 

teknik Non Probability Sampling – Purposive Sampling, 100 responden dipilih 

untuk penelitian ini. Analisis data menggunakan Structural Equation Modeling - 

Partial Least Square (SEM-PLS) dengan bantuan perangkat lunak statistik 

SmartPLS versi 4.0. Hasil penelitian menunjukkan bahwa minat beli dipengaruhi 

secara positif dan signifikan oleh kualitas informasi dan kemudahan penggunaan, 

sementara tidak dipengaruhi oleh kemudahan transaksi. Kualitas informasi 

memiliki pengaruh besar dan positif terhadap keputusan pembelian, sedangkan 

kemudahan bertransaksi tidak memiliki pengaruh besar terhadap keputusan 

pembelian. Kemudahan penggunaan memiliki pengaruh yang signifikan terhadap 

keputusan pembelian melalui minat beli. Secara keseluruhan, minat beli memiliki 

dampak positif dan substansial terhadap keputusan pembelian. Kemudahan 

penggunaan dan kualitas informasi memiliki pengaruh positif dan signifikan 

terhadap keputusan pembelian melalui minat beli, namun kemudahan transaksi 

tidak memiliki pengaruh signifikan terhadap keputusan pembelian melalui minat 

beli. 

 

Kata kunci : Kemudahan Penggunaan, Kualitas Informasi, Kemudahan 

Transaksi, Minat Beli, Keputusan Pembelian 


