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ABSTRAK 

 

Siti Nurhaliza, 20042010025, Pengaruh Event Marketing dan Promosi 

Terhadap Kepuasan Pelanggan pada Brand Implora  

Di Event Social Chic Surabaya 2023 

 

Perkembangan Industri kecantikan di Indonesia saat ini sedang meningkat pesat. 

Produk kecantikan menjadi kebutuhan sehari-hari terutama bagi wanita sehingga 

banyak perusahaan kosmetik di Indonesia berlomba-lomba dalam menarik 

perhatian pelanggan. Salah satu perusahaan kosmetik yang menarik perhatian 

pelanggan yaitu PT Implora Sukses Abadi yang berdiri tahun 2004. PT Implora 

Suskes Abadi sendiri mampu mempertahankan penjualan kosmetik lokal melalui 

berbagai strategi yang dilakukan yaitu memasarkan produk melalui kegiatan event. 

Event marketing dan promosi yang dilakukan PT Implora Sukses Abadi untuk 

meningkatkan citra merek produk lokal agar lebih dikenal dan menarik perhatian 

pelanggan. Metode kuantitatif menjadi teknik dalam penelitian ini dengan total 

sampel yang diambil yaitu 100 responden pengunjung event social chic Surabaya 

2023. Sampel yang diambil menggunakan teknik Purposive sampling dengan 

persyaratan tertentu dengan pengumpulan data menggunakan kuesioner. 

Berdasarkan hasil olah data menggunakan spss 25 pada uji F nilai sig 0,000 < 0,05 

dan nilai Fhitung 93.667 > Ftabel 3,090 maka dalam penelitian ini Event Marketing dan 

Promosi berkontribusi secara bersamaan pada kepuasan pelanggan di Event Social 

Chic Surabaya 2023. 

 

Kata Kunci : Event Marketing, Promosi, Kepuasan Pelanggan 
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ABSTRACT 

 

Siti Nurhaliza, 20042010025, The Influence Of Event Marketing And 

Promotion On Customer Satisfaction With The Implora Brand At The Event 

Social Chic Surabaya 2023 

 

 

The development of the beauty industry in Indonesia is currently increasing rapidly. 

Beauty products are a daily necessity, especially for women, so many cosmetic 

companies in Indonesia are competing to attract customers' attention. One of the 

cosmetic companies that attract customers' attention is PT Implora Sukses Abadi, 

which was established in 2004. PT Implora Suskes Abadi itself is able to maintain 

sales of local cosmetics through various strategies carried out, namely marketing 

products through event activities. Event marketing and promotions carried out by 

PT Implora Sukses Abadi to improve the brand image of local products to be better 

known and attract the attention of customers. In this study, the method used was 

quantitative with the sample used, namely 100 respondents who visited the 

Surabaya 2023 social chic event. The sampling technique used purposive sampling 

with certain criteria with data collection using a questionnaire. Based on the results 

of data processing using spss 25 in the F test, the sig value is 0.000 Ftabel 3.090, 

so in this study Event Marketing and Promotion have a significant effect 

simultaneously on Customer Satisfaction at the Social Chic Surabaya 2023 Event. 

 

Keywords : Event Marketing, Promotion, Customer Satisfaction 


