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ABSTRAK 

ZIRLI AFIDA ROSSA, 20042010214, PENGARUH STORE ATMOSPHERE, 

FOOD QUALITY, DAN SERVICE QUALITY TERHADAP REVISIT 

INTENTION PADA PELANGGAN KOREAN GARDEN THEMATIC CAFE 

(STUDI PADA REST KOREAN GARDEN COFFEE AND EATS SIDOARJO) 

Berbagai sektor bisnis di Indonesia berkembang pesat sejalan dengan 

perkembangan bisnis yang semakin maju, terutama pada subsektor kuliner. Kota 

Sidoarjo, semakin banyaknya bisnis kuliner terutama bisnis kafe. Dalam beberapa 

tahun terakhir mulai banyak bisnis kafe di kota Sidoarjo yang menerapkan tema 

tertentu untuk menarik konsumen untuk berkunjung, salah satunya Rest Korean 

Garden Coffee and Eats Sidoarjo yang menerapkan tema Korean garden cafe. 

Sejalan dengan fenomena tersebut, kafe Rest Korean Garden Coffee and Eats 

Sidoarjo mengalami fluktuasi jumlah pelanggan dari bulan Oktober 2022 – 

September 2023. Theory of Planned Behavior menjelaskan bahwa minat 

berkunjung ulang konsumen akan sejalan dengan adanya kualitas pelayanan. Di sisi 

lain, store atmosphere dan kualitas makanan juga memiliki peran penting dalam 

meningkatkan minat berkunjung ulang konsumen. Penelitian ini bertujuan untuk 

menganalisis pengaruh store atmosphere, food quality, dan service quality terhadap 

revisit intention pada pelanggan Rest Korean Garden Coffee and Eats Sidoarjo di 

tengah banyaknya kafe yang mulai menerapkan konsep kafe tematik (themed café). 

Populasi yang digunakan dalam penelitian ini adalah pelanggan Rest Korean 

Garden Coffee and Eats Sidoarjo dengan total sampel 170 responden yang 

ditetapkan berdasarkan purposive sampling. Metode yang digunakan bersifat 

kuantitatif melalui penyebaran kuesioner dengan pengukuran skala likert. Hasil 

penelitian menunjukkan bahwa secara parsial dan simultan, store atmosphere , food 

quality, dan service quality berpengaruh signifikan terhadap revisit intention. 

Kata kunci : Suasana Kafe, Kualitas Makanan, Kualitas Pelayanan, Minat 

Berkunjung Kembali, Kafe Tematik, Kafe Konsep Korea, Kafe Konsep Taman, 

Sidoarjo. 
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ABSTRACT 

ZIRLI AFIDA ROSSA, 20042010214, THE EFFECT OF STORE 

ATMOSPHERE, FOOD QUALITY, AND SERVICE QUALITY ON REVISIT 

INTENTION IN KOREAN GARDEN THEMATIC CAFE CUSTOMERS 

(STUDY ON REST KOREAN GARDEN COFFEE AND EATS SIDOARJO) 

Various business sectors in Indonesia are growing rapidly in line with the 

increasingly advanced business development, especially in the culinary subsector. 

Sidoarjo City, the increasing number of culinary businesses, especially the café 

business. In recent years, many café businesses in the city of Sidoarjo have started 

to apply certain themes to attract consumers to visit, one  of which is Rest Korean 

Garden Coffee and Eats Sidoarjo which applies the theme  of Korean garden café. 

In line with this phenomenon, Rest Korean Garden Coffee and Eats Sidoarjo  café 

experienced fluctuations in the number of customers from October 2022 – 

September 2023. The Theory of Planned Behavior explains that the interest in 

revisiting consumers will be in line with the quality of service. On the other hand, 

store atmosphere and food quality also have an important role in increasing 

consumer revisit interest. This study aims to analyze the effect  of store atmosphere, 

food quality,  and service quality on revisit intention in customers of Rest Korean 

Garden Coffee and Eats Sidoarjo  in  the  midst of many cafes that have begun to 

apply the concept of themed cafes. The population used in this study was customers  

of Rest Korean Garden Coffee and Eats Sidoarjo with a total sample of 170 

respondents determined based on purposive sampling. The method used is 

quantitative through the distribution of questionnaires with Likert scale 

measurements. The results showed that partially and simultaneously, store 

atmosphere, food quality, and service quality had a significant effect on revisit 

intention.  

Keywords: Cafe Atmosphere, Food Quality, Service Quality, Interest in Revisiting, 

Thematic Cafe, Korean Concept Cafe, Garden Concept Cafe, Sidoarjo. 


