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ABSTRAK 

 Agum Archangel Marlis, RECEPTION ANALYSIS  TENTANG 

HUBUNGAN ROMANTIS PADA SINETRON TUKANG OJEK PENGKOLAN 

DI STASIUN TV RCTI (Studi kualitatif reception analysis remaja Gresik tentang 

hubungan romantis pada sinetron Tukang Ojek Pengkolan di stasiun TV RCTI 

episode Mas Pur dan Novita) 

Penelitian bertujuan untuk mengetahui bagaimana reception analysis remaja 

Gresik tentang  hubungan romantis pada sinetron “Tukang Ojek Pengkolan” di 

stasiun TV RCTI pada episode Mas Pur dan Novita di kota Gresik. Dalam penelitian 

ini, peneliti menggunakan metode penelitian kualitatif dengan menggunakan teknik 

wawancara-mendalam (depth Interview). Teori yang digunakan adalah hubungan 

romantis dan reception analysis yang dibagi menjadi 3 kategori  yaitu Dominant 

Position, Negotiated Position, Oppositional Position. 

Hasil penelitian ini adalah reception analysis Remaja Gresik tentang 

hubungan romantis pada sinetron Tukang Ojek Pengkolan di stasiun TV RCTI 

episode Mas Pur dan Novita  menyatakan bahwa  Remaja Gresik menerima dengan 

baik dalam hubungan romantis pada sinetron Tukang Ojek Pengkolan episode Mas 

Pur dan Novita  di stasiun TV RCTI, namun menganggap hubungan romantis di 

sinetron tersebut sangatlah rumit, tidak di temukan unsur-unsur penolakan secara 

langsung. 

 

Kata Kunci : Hubungan Romantis, Sinetron, Receptions Analysis  

 

ABSTRACT 

Agum Archangel Marlis, RECEPTION ANALYSIS ABOUT ROMANTIC 

RELATIONSHIP IN OJEK COLLECTING SINETRONS IN RCTI TV STATIONS 

(Qualitative study of Gresik teenage reception analysis of romantic relationships in 

soap opera Tukang Ojek Pengkolan at the RCTI TV station episode Mas Pur and 

Novita) 

The study aims to find out how the Gresik teenager's analysis of the romantic 

relationship on the soap opera "Tukang Ojek Pengkolan" on the RCTI TV station in 

the episode Mas Pur and Novita in the city of Gresik. In this study, researchers used 

a qualitative research method by using depth interview techniques. The theory used 

is a romantic relationship and reception analysis which is divided into 3 categories 

namely Dominant Position, Negotiated Position, Positional Position. 

The results of this study are Teen Gresik reception analysis of romantic 

relationships with soap operas Tukang Ojek Pengkolan at the RCTI TV station 

episode Mas Pur and Novita stating that Gresik Teen received well in a romantic 

relationship with the soap opera Tukang Ojek Pengkolan episode Mas Pur and 

Novita at RCTI TV station, but consider the romantic relationship in the soap opera 

to be very complicated, there are no immediate elements of rejection. 

 

Keywords: Romantic Relations, soap opera, Receptions Analysis 
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