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ABSTRAK 

 

Muhammad Azam Hafidhuddin, 19042010112, Pengaruh Perceived 

Usefullness, Perceived Ease Of Use, Dan Service Quality Terhadap 

Continuance Intention Dengan Satisfaction Sebagai Variabel Intervening 

(Studi Pada Pengguna Aplikasi Indrive di Surabaya) 

 

Tujuan dari penelitiaan ini adalah untuk menganalisis pengaruh perceived 

usefullness, perceived ease of use, dan service quality terhadap continuance 

intention dengan satisfaction sebagai variabel intervening pada pengguna aplikasi 

Indrive di Surabaya. Penelitian ini menggunakan pendekatan kuantitatif. Data yang 

diperoleh merupakan data primer yang didapatkan melalui penyebaran kuesioner 

kepada 100 responden dalam kurun waktu empat minggu. Menggunakan teknik 

Structural Equation Modeling (SEM) dengan pendekatan metode Partial Least 

Square (PLS). hasil dari penelitian ini menunjukkan bahwa satisfaction dipengaruhi 

oleh perceived usefullness, perceived ease of use, dan service quality. Dan ntuk 

continuance intention sendiri dipengaruhi oleh perceived ease of use dan 

satisfaction. Sedangkan perceived usefulness dan service quality tidak berpengaruh 

terhadap continuance intention. 

Kata kunci : Perceived Usefulness, Perceived Ease of Use, Service Quality, 

Satisfaction, Continuance Intention, Indrive 
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ABSTRACT 

 

Muhammad Azam Hafidhuddin, 19042010112, The Influence of Perceived 

Usefulness, Perceived Ease of Use, and Service Quality on Continuance 

Intention with Satisfaction as an Intervening Variable (Study of Indrive 

Application Users in Surabaya) 

 

The aim of this research is to analyze the influence of perceived usefulness, 

perceived ease of use, and service quality on continuance intention with satisfaction 

as an intervening variable among Indrive application users in Surabaya. This study 

uses a quantitative approach. The data obtained is primary data obtained through 

distributing questionnaires to 100 respondents over a period of four weeks. Using 

the Structural Equation Modeling (SEM) technique with the Partial Least Square 

(PLS) method approach. The results of this research show that satisfaction is 

influenced by perceived usefulness, perceived ease of use, and service quality. And 

continuity intention itself is influenced by perceived ease of use and satisfaction. 

Meanwhile, perceived usefulness and service quality have no effect on continuance 

intention. 

Keywords : Perceived Usefulness, Perceived Ease of Use, Service Quality, 

Satisfaction, Continuance Intention, Indrive 


