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ABSTRAK 

 

CINTANIA AUBIN SHAFANADA, PENGARUH PRODUCT INNOVATION, 

PRODUCT QUALITY DAN PROMOTION TERHADAP COMPETITIVE 

ADVANTAGE PADA CIMORY YOGURT SQUEEZE DI SURABAYA 

 

Kemunculan produk minuman susu dengan berbagai merek beredar di masyarakat 

saat ini mengakibatkan terciptanya persaingan yang kompetitif antara perusahaan. 

Dalam menghadapi persaingan, perusahaan harus terus meningkatkan daya saing 

agar tetap mengikuti arus persaingan usaha sehingga perusahaan dituntut untuk 

dapat memilih strategi pemasaran yang tepat.   Penelirian ini bertujuan untuk 

menganalisis pengaruh product innovation, product quality dan promotion terhadap 

competitive advantage pada cimory yogurt squeeze di Surabaya. Penelitian 

dilakukan dengan menerapkan metode penelitian kuantitatif. Karakteristik sampel 

yang telah ditentukan dalam penelitan ini adalah responden dengan usia minimal 

17 tahun, pernah melakukan pembelian Cimory Yogurt Squeeze lebih dari 1 kali, 

dan berdomisili Surabaya. Metode pengambilan sampel yang digunakan adalah 

metode non probability sampling dengan teknik purposive sampling dan didapatkan 

sampel sebanyak 100 responden yang merupakan konsumen cimory yogurt 

squeeze.  Teknis analisis data menggunakan uji validitas, uji reabilitas, uji asumsi 

klasik, analisis regresi linier berganda, koefisien determinasi (R2), uji simultan (uji 

F) dan uji parsial (uji t) pada  program Statistical Product and Service Solution 

(SPSS) versi 29. Hasil dari penelitian ini membuktikan bahwa  Secara simultan 

variabel Product Innovation, Product Quality dan Promotion berpengaruh 

signifikan terhadap Competitive Advantage, Secara parsial Product Innovation 

berpengaruh signifikan terhadap Competitive Advantage, Secara parsial Product 

Quality berpengaruh signifikan terhadap Competitive Advantage, Secara parsial 

Promotion berpengaruh signifikan terhadap Competitive Advantage. 

 

Kata Kunci:  Inovasi Produk, Kualitas Produk, Promosi, Keunggulan Kompetitif 

 

 

 

  



 
 

 
 

ABSTRACT 

 

CINTANIA AUBIN SHAFANADA, THE INFLUENCE OF PRODUCT 

INNOVATION, PRODUCT QUALITY AND PROMOTION ON 

COMPETITIVE ADVANTAGE AT CIMORY YOGURT SQUEEZE IN 

SURABAYA 

 

The emergence of milk drink products with various brands circulating in society 

today has resulted in the creation of competitive competition between companies. 

In facing competition, companies must continue to increase their competitiveness 

in order to keep up with the flow of business competition so that companies are 

required to be able to choose the right marketing strategy. This research aims to 

analyze the influence of product innovation, product quality and promotion on the 

competitive advantage of the Cimory yogurt squeeze in Surabaya. The research was 

conducted by applying quantitative research methods. The sample characteristics 

that have been determined in this research are respondents who are at least 17 

years old, have purchased Cimory Yogurt Squeeze more than once, and are 

domiciled in Surabaya. The sampling method used was a non-probability sampling 

method with a purposive sampling technique and a sample of 100 respondents were 

obtained who were Cimory yogurt squeeze consumers. Data analysis techniques 

use validity tests, reliability tests, classical assumption tests, multiple linear 

regression analysis, coefficient of determination (R2), simultaneous tests (F tests) 

and partial tests (t tests) in the Statistical Product and Service Solution (SPSS) 

version 29 program The results of this research prove that simultaneously the 

variables Product Innovation, Product Quality and Promotion have a significant 

effect on Competitive Advantage, partially Product Innovation has a significant 

effect on Competitive Advantage, Partially Product Quality has a significant effect 

on Competitive Advantage, Partially Promotion has a significant effect on 

Competitive Advantages. 

 

Keywords: Product Innovation, Product Quality, Promotion, Competitive 

Advantages. 

 

  


