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Abstrak 

Perkembangan bisnis makanan dan minuman di Indonesia semakin berkembang 

pesat, membuat kualitas produk harus ditekankan. Salah satu produknya yaitu 

Cincau Station. Cincau Station merupakan salah satu minuman sehat yang terbuat 

dari daun cincau segar. Cincau station harus memiliki keunggulan, produk 

berkualitas yang baik dapat membantu bisnis menjadi lebih baik daripada bisnis 

lain. Salah satu cara untuk meningkatkan keunggulan bersaing adalah 

menghubungkan kualitas produk dengan loyalitas pelanggan. Kualitas produk 

mempunyai hubungan yang sangat erat dengan kepuasan pelanggan karena kualitas 

produk dapat dinilai dari kemampuan produk tersebut untuk menciptakan loyalitas 

pelanggan.  

 

Kata kunci : Kualitas produk, kepuasan pelanggan, loyalitas pelanggan, cincau 

station. 
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IMPROVING PRODUCT QUALITY ON CUSTOMER LOYALTY 

THROUGH CUSTOMER SATISFACTION AT CINCAU STATION 

SURABAYA 

 

Mariyatul Qibtiyah1 , Nuriah Yuliati2, Eko Nurhadi3 

 

 

Abstract 

The development of the food and beverage business in Indonesia is growing rapidly, 

making product quality must be maintained. One of the products is Cincau Station. 

Cincau Station is a healthy drink made from fresh grass jelly leaves. However, the 

product experienced a decline in quality. Cincau station must have advantages, 

good quality products can help a business be better than other businesses. One way 

to increase competitive advantage is to link product quality with customer loyalty. 

Product quality has a very close relationship with customer satisfaction because 

product quality can be assessed from the product's ability to create customer loyalty. 

Apart from that, product quality has a positive and significant effect on customer 

loyalty. Customers feel that the price of Cincau Station products is affordable, and 

the taste of Cincau Station products is also better than other brands.  

 

Keywords : Product quality, customer satisfaction, customer loyalty, cincau 

station 
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