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ANALISIS PREFERENSI KONSUMEN TERHADAP PEMBELIAN
CHINESE FOOD MELALUI GO FOOD DI KECAMATAN RUNGKUT

ANALYSIS OF CONSUMER PREFERENCES FOR PURCHASING
CHINESE FOOD THROUGH GO FOOD IN RUNGKUT SUB-DISTRICT

Yogi Sanjayal, Sri Tjondro Winarno?, Pawana Nur Indah?
ABSTRAK

Penelitian ini bertujuan untuk menganalisis preferensi konsumen terhadap
atribut-atribut pembelian Chinese food melalui go food di Kecamatan Rungkut dan
mengetahui pertimbangan konsumen saat melakukan pembelian chinese food.
Dengan menggunakan metode analisis data Importance and Performance (IPA) dan
Customer Satisfaction Index (CSI). Hasil penelitian ini menunjukan preferensi
konsumen terhadap atributu-atribut dalam melakukan pembelian Chinese food
melalui go food. karakteristik responden penelitian ini dalam melakukan pembelian
Chinese food melalui go food di Kecamatan Rungkut sebagaian besar responden
berjenis kelamin perempuan, dengan usia rata-rata 16-25 tahun dengan
memperhatikan atribut-atribut tingkat kepuasan konsumen terhadap produk,
kemudahan informasi, penyajian, dan keamanan pemesanan. Kepuasan konsumen
terhadap pembelian chinese food melalui go food adalah sebesar 76,23% termasuk
kedalam kategori 76% < CSI < 100% yang berarti konsumen sudah merasa sangat
puas.

Kata kunci: Chinese food, preferensi, kepuasan konsumen

ABSTRACT

This research aims to analyze consumer preferences for the attributes of
purchasing Chinese food through Go Food in Rungkut sub-district and determine
consumer considerations when purchasing Chinese food. By using Importance and
Performance (IPA) and Customer Satisfaction Index (CSI) data analysis methods.
The results of this research show consumer preferences for attributes when
purchasing Chinese food through Go Food. Characteristics of the respondents of
this study in purchasing Chinese food through Go Food in Rungkut sub-district,
most of the respondents were female, with an average age of 16-25 years, taking
into account the attributes of consumer satisfaction level with the product, ease of
information, presentation and ordering security. . Consumer satisfaction with
purchasing Chinese food through Go Food is 76.23%, included in the category 76%
< CSI £ 100%, which means consumers feel very satisfied.

Keywords: Chinese food, preferences, consumer satisfaction
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