
SKRIPSI 

 

 

OLEH: 

MOCH HABIB WAHYU SUGIYATNO 

17043010176 

 

KEMENTERIAN PENDIDIKAN, KEBUDAYAAN, RISET DAN TEKNOLOGI 

UNIVERSITAS PEMBANGUNAN NASIONAL “VETERAN” JAWA TIMUR 

FAKULTAS ILMU SOSIAL DAN ILMU POLITK 

PROGRAM STUDI ILMU KOMUNIKASI 

SURABAYA 

2024 

 

STRATEGI HUMAS KOMUNITAS MOTOR YNCI (YAMAHA NMAX 

CLUB INDONESIA) SURABAYA DALAM MEMBANGUN CITRA DI 

MASYARAKAT 

 



 
ii 

 

ABSTRAK 

Komunitas motor sering kali dianggap negatif oleh masyarakat, citra ugal-ugalan 

pasti identik dengan komunitas motor. Namun, tidak semua organisasi motor 

mempunyai citra yang seperti itu. Komunitas YNCI rutin melakukan kegiatan 

positif yang melibatkan masyarakat supaya stigma negatif yang ada berubah 

menjadi positif. Berdasarkan latar belakang tersebut, penelitian ini membahas 

mengenai bagaimana strategi humas komunitas motor YNCI dalam membangun 

citra di masyarakat. Tujuan dalam penelitian ini adalah untuk mengetahui strategi 

humas komunitas motor YNCI (Yamaha Nmax Club Indonesia) dalam membangun 

citra di masyarakat. Dalam penelitian ini rancangan yang digunakan bersifat 

deskriptif kualitatif. Metode yang digunakan dalam penelitian ini adalah metode 

dokumentasi dan wawancara. Teknik analisis data yang digunakan adalah reduksi 

data, penyajian data, dan menarik kesimpulan. Penelitian ini dilakukan di tempat 

berkumpulnya komunitas motor YNCI (Yamaha Nmax Club Indonesia) yang 

beralamat di Jl. Basuki Rahmat, Surabaya. Tiga informan diantaranya ketua, divisi 

humas, dan divisi media sosial diwawancarai secara mendalam sebagai proses 

pengumpulan data. Teori yang digunakan untuk menjalankan strategi 

menggunakan teori bauran public relations Thomas L. Harris yaitu publication 

(melakukan publikasi), event (program kegiatan), news (menciptakan berita), 

community involment (keterlibatan komunitas), inform of image (menampilkan 

identitas perusahaan), lobbying and negotiation (proses lobi dan negosiasi), social 

responsibillity (keterlibatan kegiatan sosial).  

Kata Kunci: Public Relations, Strategi Humas, Citra. 
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ABSTRACT 

The motorcycle community is often viewed negatively by society, the image of 

recklessness is definitely synonymous with the motorcycle community. However, 

not all motorcycle organizations have such an image. The YNCI community 

regularly conducts positive activities that engage the community so that the existing 

negative stigma is transformed into a positive one. Given this background, this 

study discusses the PR strategy of the YNCI motorcycle community to build its 

image in society. The aim of this research is to determine the PR strategy of the 

motorcycle community YNCI (Yamaha Nmax Club Indonesia) in building an image 

in society. The design used in this research is descriptive and qualitative. The 

methods used in this research are documentation and interview methods. The data 

analysis techniques used are data reduction, data presentation and drawing 

conclusions. This research was carried out at the YNCI (Yamaha Nmax Club 

Indonesia) motorcycle community meeting point in Jl. carried out. Basuki Rahmat, 

Surabaya. Three informants, including the chairman, public relations department 

and social media department, were interviewed in detail as part of a data collection 

process. The theory used to implement the strategy is based on the PR mix theory 

of Thomas L. Harris, namely publication (publication), event (activity program), 

news (news creation), community involvement (community involvement), image 

information (Display of corporate identity). ), lobbying and negotiation (lobbying 

and negotiation process), social responsibility (participation in social activities). 

Keywords: Public Relations, PR strategy, Image. 

Keywords: Community Strategy, Motorcycle Community, Positive Image.. 
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