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PENGARUH CITRA MEREK, PROMOSI, DAN KUALITAS PRODUK 

TERHADAP KEPUASAN KONSUMEN PADA PRODUK UMKM BUMBU 

RUJAK MANIS CAK MIMIN 

 

THE INFLUENCE OF BRAND IMAGE, PROMOTION, AND PRODUCT 

QUALITY ON CONSUMER SATISFACTION IN MSME PRODUCTS BUMBU 

RUJAK MANIS CAK MIMIN 

 
Clara Sita Maharani, Indra Tjahaja Amir, dan Prasmita Dian Wijayati 

 

  Abstrak 

Para pelaku usaha dituntut untuk dapat berinovasi dengan menyesuaikan selera dan 

kebutuhan konsumen supaya konsumen dapat merasa puas. Citra merek, promosi, dan 

kualitas produk merupakan bagian dari faktor-faktor yang mempengaruhi kepuasan 

konsumen terhadap suatu produk. Penelitian ini bertujuan untuk mendeskripsikan 

karakteristik konsumen yang pernah membeli dan mengonsumsi bumbu rujak manis Cak 

Mimin dan mengetahui pengaruh citra merek, promosi, dan kualitas produk terhadap 

kepuasan konsumen pada produk bumbu rujak manis Cak Mimin. Metode penelitian yang 

digunakan adalah Structural Equation Modeling (SEM) berbasis Partial Least Square 

(PLS). Data primer dikumpulkan melalui wawancara kepada owner Cak Mimin dan 

kuesioner dengan sampel sebanyak 100 responden yang diambil menggunakan metode 

purposive sampling. Hasil analisis deskriptif karakteristik konsumen menunjukkan bahwa 

sebagian besar konsumen berjenis kelamin perempuan, berusia 17-25 tahun, bertempat 

tinggal di Surabaya, pendidikan sarjana, bekerja sebagai pelajar dan wiraswasta, 

berpenghasilan rendah dan menengah, serta frekuensi pembelian 1-2 kali. Hasil analisis 

SEM-PLS menunjukkan bahwa citra merek berpengaruh positif dan signifikan terhadap 

kepuasan konsumen (p=<0,001). Promosi berpengaruh positif dan signifikan terhadap 

kepuasan konsumen (p=0,017). Kualitas produk berpengaruh positif dan signifikan 

terhadap kepuasan konsumen (p=<0,001).   

 

Kata kunci: Citra merek, Promosi, Kualitas Produk, Kepuasan Konsumen  

 

Abstract 

Business actors are required to be able to innovate by adapting to consumer tastes and 

needs so that consumers can feel satisfied. Brand image, promotion, and product quality 

are part of the factors that influence consumer satisfaction with a product. This research 

aims to describe the characteristics of consumers who have purchased and consumed Cak 

Mimin's sweet rujak seasoning and determine the influence of brand image, promotion and 

product quality on consumer satisfaction with Cak Mimin's sweet rujak seasoning 

products. The research method used is Structural Equation Modeling (SEM) based on 

Partial Least Square (PLS). Primary data was collected through interviews with the owner 

of Cak Mimin and questionnaires with a sample of 100 respondents taken using the 

purposive sampling method. The results of descriptive analysis of consumer characteristics 

show that most consumers are female, aged 17-25 years, live in Surabaya, undergraduate 

education, work as students and self-employed, low and middle income, and purchase 

frequency 1-2 times. The results of the SEM-PLS analysis show that brand image has a 

positive and significant effect on consumer satisfaction (p = <0.001). Promotion has a 

positive and significant effect on consumer satisfaction (p = 0.017). Product quality has a 

positive and significant effect on consumer satisfaction (p = <0.001).   

Keywords : Brand image, Promotion, Product Quality, Consumer Satisfaction 
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